
Results are what 
Response Solutions deliver.
In today’s challenging business climate, being able to target the
most responsive prospects—proven buyers—is a requirement.

MDR’s Response Solutions give you proven direct mail buyers but that is just the
beginning. We source buying behavior from the customer lists of over 140 leading education
marketers, professional development companies, health care product buyers, and business
product marketers to give you broad insight and incredible depth not available anywhere
else. All of this is backed by the quality you have come to expect from MDR:

• Best-in-class data and information

• Innovative, comprehensive products and services

• World-class responsive service and delivery

• Superior market insight and knowledge

Which MDR Buyer File Is Best for Your Campaign?

Let your MDR Representative help you choose and fine-tune the 
right buyer lists to maximize your multi-channel marketing objectives.

MDR’s Educator-Buyers and InfoBuyers give you responsive buyer names, subject-area

selectivity, multibuyer and recency selections, plus a choice of mail or email files—all in one

database. For the multi-channel marketer, it is the key to better results.

I market EDUCATION
products and services.

Start with: Buyers at Schools,
Colleges, Libraries, and Day
Care Centers and Educators 
at Home

But also consider: InfoBuyers
by specific subject areas

TIP: Tapping InfoBuyers
can help you expand
your reach to non-
educator buyers with a
proven interest in your
product area!

I market CONSUMER
products and services.

Start with: InfoBuyers and
Educators at Home

But also consider: Buyers at
Schools, Colleges, Libraries, and
Day Care Centers

TIP: Educators make many
purchase decisions at
work. Target them with
your offer where they
are most likely to
respond!

I market BUSINESS
products and services.

Start with: InfoBuyers and
select by professional field or
type of product purchased

But also consider: Business
personnel and administrators at
districts, schools, and colleges

TIP: Choose InfoBuyers at
business and home
addresses for targeted
campaigns with
maximum reach!
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EDUCATOR-BUYERS
Buyers at School ....................................................................................................................................1,207,489

With Email ....................................................................................................................................................857,516

Buyers at College ..........................................................................................................................................96,762
With Email ........................................................................................................................................................80,925

Buyers at Library ............................................................................................................................................10,552
With Email ..........................................................................................................................................................3,325

Buyers at Day Care......................................................................................................................................11,801
With Email ................................................................................................................................................................569

Use MDR’s Educator-Buyers to target professionals
with proven purchasing behavior in your market—from
day care through college.

MDR’s Educator-Buyers are teachers, administrators, and
librarians who have opened, read, and responded to direct
mail as customers of top U.S. publishers and suppliers of
educational products. So you know they are more likely to
have an interest in your offer! Select just the right audience
by job function, product purchased, demographics, home or
school address, and more. For the multi-channel marketer,
we offer both mail and email addresses.

Our comprehensive Educator-Buyers file
spans day care through college: 

s Buyers at School – Pages 5-7

s Buyers at College – Pages 8-9

s Buyers at Library – Pages 10-11

s Buyers at Day Care – Page 12 

DID YOU KNOW?

Teachers are highly
attractive consumers:
Teachers are well-
educated, with excellent
credit and high household
incomes. If you need
proven buyers for
consumer offers,
educators are at the head
of the class with higher-
than-average spending
habits and purchases of
over $155 billon annually
on personal goods and
services—from computers
to travel to credit cards.

We’ve been mail ing MDR’s direct mail buyers since they f irst came on the market. When

we need an extra boost in response, we select buyers with 12- or 24-month recency.

These l ists are proven performers and a key part of the mail ing strategies we employ to

help our cl ients achieve their sales targets.

Bob Stimolo, President
School Market Research Institute, Inc.



DIRECT RESPONSE INDEX ™ (DRI)

Direct Response Index (DRI)
Medium- Medium Medium- 

High DRI High DRI DRI Low DRI Low DRI
Institutions
Districts 3,093 3,098 3,098 3,098 3,098
Schools 23,045 23,052 23,052 23,052 23,052
Public Libraries 3,338 3,342 3,342 3,342 3,342
Day Cares 15,496 13,953 13,433 11,634 13,215
Buyers
District Admins 14,567 10,458 6,384 2,995 337
School Educators 349,183 324,209 265,989 168,038 41,142
Public Librarians 746 1,740 2,615 2,281 1,398
Day Care Personnel 3,418 1,984 1,813 719 1,435

Personnel in High DRI Institutions
Personnel in High

DRI Institutions1 Power Buyers2

K-12 Buyers 692,957 135,672
K-12 School Administrators 78,203 17,023
K-12 Grade-Level Teachers 408,956 83,359

Subject Area Teachers 241,346 43,617
Art Teachers 5,292 719
Career & Technical Education Teachers 9,992 1,208
Computer Science Teachers 19,026 3,156
English & Reading Teachers 64,498 11,683
Fine Arts Teachers 1,672 205
Foreign/World Languages Teachers 8,117 1,801
Guidance Services 14,781 1,180
Librarians 25,970 7,004
Mathematics Teachers 27,318 3,709
Media Specialists 13,144 3,680
Music Teachers 4,524 617
Physical Education Teachers 10,898 2,272
Science Teachers 30,615 7,690
Social Studies/Social Sciences Teachers 21,562 3,564
Special Ed/Special Needs Teachers 75,871 13,574

Public Library Buyers
Total Librarians 2,486 65
Library Directors 187 6
Branch Heads 644 —
Children’s Librarians 659 33

Day Care Buyers
Directors – All 5,290 1,211

DRI for Title I
Personnel in High DRI 

for Title I Schools3

English and Reading Teachers 35,285
Guidance/Student Services 8,641
Librarians/Media Specialists 17,288
Mathematics Teachers 13,924
Principals 20,378
Teachers by Grade 229,200
Technology Coordinators 3,283
Title I Teachers 3,727

DRI for Special Education
Personnel in High DRI

District Administrators by Name for Special Ed Districts4

D58-D60 Special Ed Supervisors 1,891
D54-D56 Remedial Reading Supervisors 507
D12 Title I Coordinators 1,170
D13 Title V Coordinators 540
D81 Gifted/Talented Student Supervisors 731

Personnel in High DRI 
Teachers by Name for Special Ed Schools4

Special Ed Dept Chairs 1,887
Special Ed 30,855
AIDS Awareness Instructors 167
Dropout Prevention Coordinators 172
Early Childhood Special Needs 2,642
Emotionally Challenged 3,459
Gifted Student 5,618
Guidance Counselors 10,413
Hearing Specialists 793
Learning Differences 12,503
Mentally Challenged 4,285
Occupational Therapists 140
Physical Therapists 25
Physically Challenged 1,247
Principal Group 27,959
Remedial Math 2,702
Remedial Reading 8,075
School Psychologists 1,277
Speech/Language Pathologists 4,730
Title I 6,609
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DRI is MDR’s exclusive tool to reach schools and personnel based on their likelihood to respond
to your direct marketing. It is a powerful database selection that is derived from MDR’s unique
analysis of 10 million transactions, which scores schools and ranks them from high to low in terms
of buying potential.

Increase the effectiveness of your next campaign! 
DRI combines purchasing information with a rich set of demographic indicators to uncover buyers in
districts, schools, libraries, or day care centers with a higher propensity to purchase via direct
marketing—email or direct mail. Also find districts and schools by their likelihood to purchase special
education products and services or Title I recipients likely to purchase using their Title I dollars.

1Personnel in schools with High and Medium-High DRI scores.
2Buyers in schools with High and Medium-High DRI scores who have purchased in the past 12 months.
3Personnel in schools with High and Medium-High DRI for Title I scores.
4Personnel in districts and schools with High and Medium-High DRI for Special Ed scores.
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This file contains over 1.2 million educators at their school address, selectable by 300+ job functions
and by numerous buyer and demographic variables and powerful buyer selects. You can even focus
on teachers by subject area—Art, English, and Math—or by topics of interest as determined by high
DRI scores. And you can reach them where they are most likely to respond: at work! For the multi-
channel marketer, we offer mail addresses and email addresses at both home and school.

K-12 Buyer Selections
Educators at

Total Buyers Elementary Middle/Jr High Senior High Educators at Home With
Total Buyers1 With Email Buyers Buyers Buyers Home Email

Recency of Purchase
Past 6 Months 35,117 25,925 22,769 5,150 5,327 22,528 5,655
Past 12 Months 198,393 145,391 135,564 25,827 25,907 71,954 22,270

Multibuyers 471,929 345,041 356,744 50,645 42,140 226,967 95,413
Buyers of

Books 297,284 217,121 210,794 34,103 36,129 413,674 147,102
Classroom Materials 144,229 103,018 101,274 20,729 14,453 — —
Software 22,639 15,504 12,164 4,307 4,634 — —
Video/Multimedia 81,795 59,344 32,988 17,460 26,257 20,292 12,578

Educators as Sales Agents 97,827 70,432 72,111 10,775 8,606 — —

K-12 Buyers
At-Home

Total Buyers Buyers in High At-Home Buyers 
Total Buyers1 With Email DRI Schools2 Elementary Middle/Jr High Senior High Buyers With Email

School Administrators 147,533 96,450 77,653 89,593 23,126 24,609 40,868 15,918
Principals 54,529 34,405 29,714 37,719 6,490 5,605 12,552 4,659
Assistant Principals 13,958 9,492 6,451 6,791 2,882 3,491 4,948 2,015
Guidance Counselors 26,161 18,455 14,776 13,947 4,879 5,455 8,660 3,362
Librarians 53,886 34,547 27,289 31,654 8,937 10,221 14,906 5,953

Grade-Level Teachers 651,918 474,534 408,853 547,918 62,155 14,997 297,080 113,993
Pre-Kindergarten 13,419 7,623 8,094 11,971 28 36 7,402 3,010
Kindergarten 93,013 65,587 58,332 88,763 62 22 50,372 19,263
Grade 1 104,226 75,837 66,804 100,062 — — 51,766 19,265
Grade 2 100,938 73,897 64,539 97,065 — 1 44,643 16,530
Grade 3 90,411 65,841 57,584 86,811 — — 37,408 13,787
Grade 4 74,372 53,415 48,402 70,668 396 — 30,765 11,832
Grade 5 63,676 46,065 40,721 58,022 2,786 — 25,811 10,341
Grade 6 41,592 29,372 25,321 20,824 18,235 1 17,860 7,269
Grade 7 29,225 20,511 17,382 6,758 20,349 765 11,752 4,887
Grade 8 28,238 19,591 16,568 6,873 19,499 697 11,221 4,645
Head Teachers 7,397 4,642 4,208 7,397 — — 3,077 1,229

Subject Area Teachers 446,488 321,899 241,631 168,622 107,379 140,571 200,561 82,949
Art 8,950 6,178 5,289 4,185 1,582 2,302 5,305 2,060

Art Dept Chairs 725 499 404 83 115 442 326 132
Art 8,580 5,917 5,120 4,161 1,555 2,036 5,132 1,988
Art History/Appreciation 221 146 117 — 6 165 112 43

Computer Science 32,860 21,016 19,007 20,719 4,680 5,355 11,115 5,043
Computer Science Dept Chairs 279 184 148 — 6 212 94 43
Computer Science 7,385 4,810 4,374 4,071 1,267 1,416 2,870 1,334
Desktop Publishing 349 261 153 — 89 295 149 80
Multimedia 239 164 106 1 8 191 95 38
Networking 99 77 47 — — 78 46 30
Technology Champions 12,840 8,412 7,188 8,823 1,964 1,538 3,737 1,639

English & Reading 121,782 86,313 64,477 43,946 33,313 36,660 61,496 24,505
English Dept Chairs 7,262 4,685 3,311 297 1,647 4,616 3,218 1,230
English/Language Arts 73,833 53,429 36,851 11,343 25,176 31,825 39,705 15,706
Reading 35,892 25,011 20,109 19,001 11,746 3,211 17,273 6,915
American Literature 1,435 931 724 139 56 1,057 763 263
Business English 217 145 83 — 9 177 116 36
Creative Writing 1,530 1,049 647 20 73 1,252 779 307
Humanities 1,032 740 430 129 254 518 532 205

1Includes buyers in K-12, Adult Ed, Special Ed, and Career & Technical Ed Schools.
2Buyers in schools with High and Medium-High DRI scores.
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At-Home
Total Buyers Buyers in High At-Home Buyers 

Total Buyers1 With Email DRI Schools2 Elementary Middle/Jr High Senior High Buyers With Email
English & Reading (continued)

Journalism 3,268 2,243 1,478 25 284 2,595 1,634 672
Literacy Coordinators 795 521 365 517 74 145 365 163
Literature 6,370 4,419 3,216 586 918 4,270 3,274 1,252
Reading First Coordinators 1,335 789 774 1,298 — — — —
Reading Recovery 3,426 2,307 2,186 3,330 1 — 1,695 710
Remedial Reading 13,726 9,144 8,789 10,449 1,643 972 6,938 2,826
Speech/Debate 3,475 2,484 1,653 50 362 2,655 1,609 645
Spelling 641 304 415 343 140 — 267 106
Writing/Composition 5,345 3,732 2,561 525 609 3,705 2,668 1,020

Fine Arts 3,969 2,831 1,672 301 699 2,555 1,614 659
Fine Arts Dept Chairs 283 192 114 10 23 207 116 46

Foreign/World Languages 16,199 11,737 8,117 2,887 2,976 8,889 10,251 4,004
Foreign/World Languages

Dept Chairs 1,512 1,071 737 34 152 1,146 753 277
Foreign/World Languages 2,466 1,955 876 718 467 1,149 1,580 619
Sign Language 74 52 34 8 3 47 60 28
Spanish 10,039 7,151 5,259 1,829 1,918 5,358 6,426 2,507

Guidance Services 26,161 18,455 14,776 13,947 4,879 5,455 8,660 3,362
Guidance Counselors 19,485 13,942 10,891 9,934 4,035 4,222 6,026 2,377
Conflict Management Instructors 237 167 113 19 98 87 73 28

Librarian/Media 53,886 34,547 27,289 31,654 8,937 10,221 14,906 5,953
Librarians 50,960 32,630 25,821 30,027 8,424 9,563 13,987 5,581
Media Specialists 27,475 18,614 13,135 15,797 5,082 5,614 7,481 2,978

Mathematics 49,352 34,585 27,311 14,158 15,821 14,975 20,558 8,653
Mathematics Dept Chairs 4,307 2,774 2,149 264 1,162 2,455 1,058 480
Mathematics 33,225 23,294 18,536 10,011 12,954 7,236 14,020 5,850
Applied Math 412 244 236 — 25 267 150 55
Pre-Algebra 2,575 1,800 1,457 105 1,454 775 994 419
Algebra 9,329 6,637 4,753 302 2,143 5,967 3,716 1,615
Pre-Calculus 1,369 946 622 1 5 1,159 459 220
Calculus 1,849 1,289 915 — 1 1,631 549 233
Business/Consumer Math 602 353 314 1 7 410 222 101
General Math 1,617 1,180 1,013 215 715 566 642 263
Geometry 4,622 3,325 2,269 29 284 3,659 1,887 850
Remedial Math 4,676 3,035 2,954 3,180 724 440 2,088 862
Statistics 462 341 228 1 2 421 161 67
Trigonometry 1,136 807 579 1 5 988 398 174

Music 7,103 4,413 4,523 3,954 1,304 1,108 5,115 2,303
Music Dept Chairs 355 205 214 82 61 176 209 113
Music Theory/Appreciation 195 115 115 4 20 100 99 51

Physical Education 19,149 13,866 10,896 6,568 4,898 5,975 9,551 4,093
Physical Education Dept Chairs 1,158 876 593 119 250 698 490 204
Physical Ed 14,897 10,847 8,545 5,687 3,565 4,476 8,185 3,533

Science 63,566 45,987 30,608 9,548 19,212 29,589 14,936 6,108
Science Dept Chairs 6,407 4,215 2,917 284 1,494 3,943 986 418
Astronomy 503 355 265 1 13 428 93 42
Biology 13,534 9,923 6,100 95 725 11,351 2,555 1,024
Chemistry 8,161 5,967 3,474 17 159 7,031 1,739 726
Earth Science 4,145 2,988 2,110 187 1,118 2,283 856 333
Environmental Science 1,580 1,129 663 10 89 1,302 253 115
General Science 5,040 3,870 2,918 630 2,210 1,858 1,295 557
Human Anatomy/Physiology 1,663 1,118 661 2 4 1,439 257 113
Life Science 2,203 1,636 1,204 101 878 1,015 417 163
Physical Science 4,116 2,960 1,982 87 807 2,799 867 342
Physics 4,899 3,506 2,097 — 113 4,130 890 369

Social Studies/Social Sciences 39,878 28,184 21,555 7,452 14,446 14,535 15,839 6,361
Social Studies Dept Chairs 3,327 2,202 1,708 144 855 2,055 771 314
Social Studies 24,633 17,469 13,822 6,460 11,372 5,012 10,123 4,047
Civics/Government 3,319 2,271 1,606 47 277 2,585 1,102 458
Current Events 298 202 172 6 30 212 97 37
Economics 2,124 1,527 945 9 40 1,897 485 218
Geography 2,820 1,934 1,546 332 863 1,335 1,017 404
Law 414 287 212 — 2 376 112 44

1Includes buyers in K-12, Adult Ed, Special Ed, and Career & Technical Ed Schools.
2Buyers in schools with High and Medium-High DRI scores.
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At-Home
Total Buyers Buyers in High At-Home Buyers 

Total Buyers1 With Email DRI Schools2 Elementary Middle/Jr High Senior High Buyers With Email
Social Studies/Social Sciences (continued)

Minorities 69 42 31 1 8 54 26 13
Philosophy 94 60 32 — 1 82 27 11
Psychology 1,140 842 582 — 8 1,046 432 166
Religion 1,386 652 862 654 30 361 597 259
Sociology/Anthropology 740 553 409 — 7 682 250 94
State/Local History 608 388 311 30 258 221 219 90
U.S. History 7,881 5,686 4,101 256 1,725 5,007 2,969 1,185
World History/Culture 4,097 2,844 2,103 99 677 2,854 1,533 653

Special Ed/Special Needs 129,124 94,125 75,831 78,128 22,343 21,050 59,615 24,885
Special Ed/Special Needs 

Dept Chairs 3,504 2,281 1,795 766 978 1,461 1,098 472
Teachers/Special Ed 54,441 39,408 31,094 27,798 11,026 11,856 24,233 10,406
Teachers/Gifted Student 10,720 7,945 5,887 7,418 2,220 848 4,195 1,801
Teachers/Learning Differences 19,614 14,993 12,615 10,654 4,054 3,938 7,882 3,342
Resource 17,974 12,874 10,883 11,524 3,232 2,643 7,491 3,184
Title I 11,058 7,172 7,134 9,857 516 189 5,579 2,186
Visually Impaired Specialists 395 276 208 179 73 77 203 105

Career & Technical Education 21,931 16,504 9,988 1,224 3,713 14,507 6,845 3,214
Career & Technical Ed 

Dept Chairs 562 386 269 1 45 438 105 59
Career & Technical Ed 816 573 307 35 140 498 310 143
Career Education 1,112 837 508 — 386 627 334 154
Health Occupations 715 551 197 — — 535 213 82
Marketing/Distributive Ed 2,242 1,845 734 — 1 2,111 220 120

Business/Office Ed Dept Chairs 744 525 339 — 21 675 161 77
Business/Office Ed 4,300 3,297 1,932 92 401 3,439 1,205 577
Accounting 1,253 881 616 — 1 1,041 363 174
Keyboarding/Typing 2,349 1,603 1,313 407 525 1,158 800 391
Personal Finance 298 211 152 — 4 258 — —
Word Processing 588 395 309 5 25 463 201 105

Family/Consumer Sciences 
Dept Chairs 689 517 328 — 108 552 142 71

Family/Consumer Sciences 4,129 3,152 2,119 129 1,144 2,491 1,322 637
Child Development 1,527 1,141 700 — 13 1,301 457 223
Culinary Arts 463 321 229 4 20 367 172 75
Food/Nutrition 1,336 1,022 681 9 172 1,033 398 199

Technology Ed Dept Chairs 326 219 156 10 62 207 97 44
Technology Ed 3,529 2,587 1,618 553 1,037 1,609 1,402 640
Agriculture Ed 1,367 1,062 648 13 84 1,089 193 92
Auto Mechanics/Repair 143 95 64 — — 111 118 61
Commercial Art 92 72 41 — 5 72 39 18
Construction Trades 205 139 93 — 9 135 104 46
Co-Op/Work Experience 901 675 425 1 3 772 201 83
Cosmetology 65 50 19 — — 36 58 27
Drafting 298 212 159 — 20 220 181 89
Electronics 93 75 39 — 3 78 56 34
Horticulture 338 265 147 1 10 285 51 20
Media Communications 381 287 170 — 52 292 193 79
Metalwork 106 71 54 — 14 76 45 19
Welding 119 84 52 — — 98 36 13
Woodworking 294 203 172 5 51 192 152 64

Years of Teaching Experience3

1-2 Years 11,183 7,800 6,883 8,622 988 1,078 3,823 1,343
3-4 Years 24,052 17,886 13,072 16,813 3,131 3,444 10,283 3,661
5-10 Years 88,065 67,801 47,405 58,173 13,256 14,633 39,137 15,149
11+ Years 1,024,034 731,846 605,338 684,047 131,401 150,456 1,411,500 512,605

Highest Degree Level
Bachelor’s 243,332 188,572 134,356 167,819 33,635 34,397 253,192 115,884
Master’s 222,114 173,445 127,788 137,305 37,337 42,996 228,450 100,750
Doctorate 3,482 2,707 1,484 1,527 657 1,216 1,190 475

1Includes buyers in K-12, Adult Ed, Special Ed, and Career & Technical Ed Schools.
2Buyers in schools with High and Medium-High DRI scores.
3Data for this selection is currently collected in 30 states.
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These are the higher education buyers most likely to buy your products and services—thousands of
professors, administrators, and librarians who are proven purchasers of a variety of instructional
materials. You can target by course subject matter, type of product purchased, or recency for even
better reach. MDR gives you direct mail addresses and email addresses for home and school so you
can reach college buyers where they are most likely to respond to your specific offer! 

College Buyer Selections
Educators

Total Buyers Senior Junior Educators at Home
Buyer Type Total Buyers With Email College College at Home With Email 
Recency of Purchase

Past 6 Months 329 285 249 80 1 1
Past 12 Months 2,281 1,942 1,849 432 1 1

Multibuyers 13,405 11,543 10,944 2,461 740 317
Buyers of

Books 26,279 22,407 21,623 4,656 2,966 1,090
Classroom Materials 3,380 2,634 2,528 852 678 297
Software 690 614 457 233 — —

Video/Multimedia 4,183 3,419 2,587 1,596 351 146

College Buyers
Total Buyers Senior Junior

Total Buyers With Email College College
Deans and Administrators 22,142 16,736 14,984 7,158
College Librarians 3,166 2,178 1,974 1,192
Agriculture Faculty 1,129 1,014 904 225
Agriculture Department Chairs 156 127 107 49
Allied Health Faculty 2,276 1,990 1,716 560
Allied Health Department Chairs 484 390 290 194
Business Faculty 7,884 7,044 6,710 1,174
Business Department Chairs 770 622 593 177
Career & Technical Education Faculty 4,572 3,987 3,170 1,402
Career & Technical Education Department Chairs 813 659 436 377
Communications Faculty 4,848 4,371 4,117 731
Communications Department Chairs 642 565 544 98
Computer Science Faculty 1,707 1,473 1,083 624
Computer Science Department Chairs 272 228 183 89
Education Faculty 14,106 12,587 13,226 880
Education Department Chairs 1,266 1,032 1,145 121
Engineering Faculty 1,311 1,171 1,160 151
Engineering Department Chairs 203 175 166 37
English Language/Literature Faculty 4,382 3,830 2,811 1,571
English Language/Literature Department Chairs 371 330 246 125
Fine and Applied Arts Faculty 3,295 2,907 2,626 669
Fine and Applied Arts Department Chairs 600 505 465 135
Foreign Language/Literature Faculty 1,095 955 918 177
Foreign Language/Literature Department Chairs 210 191 164 46
General Studies Faculty 3,905 3,403 2,722 1,183
General Studies Department Chairs 181 122 76 105
Interdisciplinary Studies Faculty 6,277 5,711 5,703 574
Interdisciplinary Studies Department Chairs 650 552 504 146
Law Faculty 614 539 544 70
Law Department Chairs 31 25 17 14
Library Science Faculty 258 238 208 50
Library Science Department Chairs 9 8 9 —
Mathematics Faculty 2,359 2,077 1,449 910
Mathematics Department Chairs 383 322 219 164
Medicine Faculty 522 391 522 —
Medicine Department Chairs 77 61 77 —
Military Science Faculty 61 42 60 1
Military Science Department Chairs 10 4 10 —
Natural/Physical Science Faculty 9,534 8,440 7,328 2,206
Natural/Physical Science Department Chairs 1,215 1,058 905 310
Nursing Faculty 1,717 1,518 1,409 308
Nursing Department Chairs 278 217 198 80
Physical Education Faculty 2,037 1,817 1,671 366
Physical Education Department Chairs 285 254 231 54
Social Sciences Faculty 23,907 21,408 21,035 2,872
Social Sciences Department Chairs 2,908 2,590 2,554 354
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Total Buyers
With Total With

Total Email Buyers Email
Accounting 1,706 569 20 7
Agriculture 511 338 14 5
Agri-Resource Economics 1,110 154 6 2
Allied Health 9,942 3,317 142 73
Anatomy 943 249 8 4
Anesthesiology 2,271 748 9 7
Animal/Veterinary Science 1,247 378 6 2
Anthropology 1,286 286 9 4
Architecture 1,488 320 10 7
Art 4,926 1,100 47 21
Biochemistry 1,012 246 6 2
Biology 7,733 1,767 66 33
Business Administration 17,131 5,728 281 149
Business and Office Education 1,518 550 31 17
Career Education 1,006 324 10 5
Chemical Engineering 927 244 5 3
Chemistry 4,696 1,158 45 23
Civil Engineering 1,240 367 14 9
Classical Languages/Literature 532 90 6 2
Communications 5,479 1,625 136 60
Community Health 795 213 4 1
Computer Science 6,047 1,830 79 36
Curriculum 1,407 395 212 80
Dentistry 1,052 305 7 3
Economics 2,941 704 24 14
Education 11,359 3,363 1,221 445
Educational Administration 683 177 42 11
Electrical Engineering 2,457 663 18 6
Elementary Education 671 220 98 50
Engineering 4,015 1,135 38 16
English Literature 15,132 3,788 2,034 648
Finance 935 285 9 6
Fine and Applied Arts 7,043 1,846 104 51
Food Science and Nutrition 680 198 6 5
Foreign Languages 4,465 1,157 88 48
Forestry and Wildlife 765 172 5 2
General Studies 2,334 757 150 69
Geography 951 210 9 3
Geology 1,766 352 11 3
History 4,665 1,014 50 18
Home Economics 1,518 465 36 14
Humanities 22,256 6,856 1,330 553
Industrial/Technical Trades 657 218 14 8
Interdisciplinary Studies 3,232 891 108 42
Industrial Engineering 514 159 5 5
Internal Medicine 2,042 543 9 2
1Over 200 college specialties available. Call for more details.

Total
Total Buyers
With Total With

Total Email Buyers Email
Journalism 643 194 11 6
Law 4,004 1,037 16 4
Main Library 5,759 1,673 49 28
Management 3,636 1,142 61 35
Marketing 1,112 345 17 12
Mass Communications 646 173 11 5
Mathematics 15,273 4,310 289 145
Mechanical Engineering 1,518 441 8 4
Medicine 13,324 3,789 65 21
Microbiology 951 231 3 1
Military Science 549 171 2 —
Music 7,759 2,148 106 59
Natural Sciences 9,761 2,819 143 86
Neurology 1,558 431 4 1
Nursing 8,769 3,002 120 59
Obstetrics/Gynecology 1,885 550 7 3
Ophthalmology 944 256 4 2
Orthopedic Surgery 861 262 5 2
Otorhinolaryngology 497 125 — —
Pathology 2,208 593 10 4
Pediatrics 4,399 1,268 15 6
Pharmacology 1,333 392 2 1
Pharmacy 1,076 331 12 4
Philosophy 2,061 459 18 8
Physical Education 7,133 2,194 130 60
Physical Therapy 627 171 6 4
Physics 2,686 695 22 7
Physiology 810 206 6 1
Plant and Soil Science 1,002 271 4 1
Political Science 4,511 1,061 33 17
Psychiatry 2,779 731 20 8
Psychology 7,083 1,746 100 42
Public Service Technology 1,688 524 19 10
Radiology/Nuclear Medicine 2,623 740 13 6
Religion 3,496 953 63 31
Romance Languages/Literature 1,308 251 11 4
Social Sciences 13,036 3,835 251 120
Social Work 2,278 620 34 10
Sociology 2,308 575 26 12
Speech 1,033 267 19 7
Special Education 732 220 41 16
Surgery 3,698 1,122 10 2
Technical/Trade Education 4,211 1,388 59 32
Theater 1,853 495 24 12
Vocational Education 6,791 2,268 100 53

Educators at Home by College Specialty1
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K-12 School Library Key Decision Makers
Total Total Buyers Buyers in High

Total Buyers2 Multibuyers With Email DRI Schools3 Elementary Middle/Jr High Senior High
Librarians 51,202 33,830 32,748 25,970 30,143 8,466 9,631
Media Specialists 27,485 18,934 18,593 13,144 15,802 5,083 5,617
Resource Teachers 17,980 7,152 12,867 10,887 11,524 3,237 2,643
English Teachers 73,848 25,674 53,400 36,858 11,340 25,187 31,832
Literacy Coordinators 795 454 520 365 517 74 145
Mulitmedia Coordinators 239 59 164 106 1 8 191
PTA/PTO Presidents 1,446 491 680 839 1,182 112 49
Reading First Coordinators 1,338 807 787 777 1,301 — —
Reading Teachers 35,906 16,754 25,000 20,116 19,006 11,752 3,211
Remedial Reading Teachers 13,729 7,513 9,133 8,791 10,452 1,643 972
School Store Managers 1,961 908 1,451 1,154 1,037 256 488
Special Ed Teachers 54,463 17,820 39,395 31,111 27,807 11,027 11,865
Teachers/Gifted Students 10,724 4,703 7,945 5,891 7,422 2,220 848
Technology Champions 12,861 7,842 8,409 7,198 8,836 1,966 1,541
Technology Coordinators 11,597 5,379 6,919 7,106 8,703 1,146 1,018
Title I Teachers 11,065 5,745 7,164 7,138 9,864 516 189

1Buyers in libraries with High and Medium-High DRI scores.
2Includes buyers in K-12, Adult Ed, Special Ed, and Career & Technical Ed Schools.
3Buyers in schools with High and Medium-High DRI scores.
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Public Library Buyer Selections
Total Total Buyers 

Buyers With Email
Recency of Purchase

Past 6 Months 59 24
Past 12 Months 162 65

Multibuyers 2,230 728
Buyers of

Books 1,775 606
Classroom Materials 4,410 1,198
Software 80 36
Video/Multimedia 662 267

Public Library Universe
Total Buyers in 

Total Multi- Buyers High DRI
Buyers buyers With Email Libraries1

Main Public Libraries 7,096 1,977 2,176 1,318
Library Systems 170 45 60 93
System Cooperatives 70 20 28 14
State Libraries 26 4 9 20
Total Main Libraries 7,362 2,046 2,273 1,445
Branch Libraries 1,418 184 319 1,041
Total 8,780 2,230 2,592 2,486

Public Library Buyers
Total Buyers in 

Total Multi- Buyers High DRI
Buyers buyers With Email Libraries1

Library Directors 3,688 1,215 905 187
Assistant Directors 580 115 156 88
Branch Heads 953 127 202 644
Acquisitions Librarians 264 96 103 140
Adult Services Librarians 234 32 104 106
Audiovisual Librarians 126 27 58 82
Book/Materials Selection 

Librarians 91 19 42 50
Children’s Librarians 1,653 461 580 659
Circulation Librarians 257 30 75 81
Classification/Catalog 

Librarians 301 48 122 111
Interlibrary Loan Librarians 142 18 53 28
Literacy Coordinators 205 61 76 74
Periodical Librarians 94 20 41 48
Reference Librarians 401 57 151 202
Systems/Automation Librarians 84 14 44 34
Technical Services Librarians 75 15 31 25
Young Adult Librarians 339 78 133 141
Librarians (Unclassified) 151 24 24 42
Total Librarians 8,780 2,230 2,592 2,486

Direct your offers to the right library contacts for your
products and services. We offer more targeted selections
than any other source plus comprehensive library market
coverage—public, school, and college. Choose from postal
or email addresses at home or at a library to get the best
response for your campaign! 
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College Library Key Decision Makers
Total Total Total Buyers Senior Junior

Buyers Multibuyers With Email College College
All Library Directors 1,663 594 1,020 878 785

Library Directors 1,417 541 853 682 735
Assistant Library Directors 69 13 44 62 7
Directors/Head Librarians (Special/Dept) 162 38 110 118 44
Law Library Directors 13 1 13 13 —
Medical Library Directors 7 2 3 7 —

Librarians by Function 1,806 555 1,362 1,239 567
Acquisitions Librarians 505 248 381 385 120
Archivists 74 19 61 56 18
Audiovisual/Media Directors 189 80 138 108 81
Circulations Librarians 193 46 132 120 73
Collection Development Directors 348 123 256 243 105
Government Documents Librarians 62 16 49 44 18
Interlibrary Loan Librarians 146 39 110 94 52
Learning Resources Center Directors 94 44 66 41 53
Reference Librarians 329 77 235 206 123
Serials/Publications Librarians 245 67 180 160 85
Systems/Automation Librarians 107 43 75 70 37
Technical Services Librarians 323 117 241 208 115

Subject Specialists 305 53 246 266 39
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MORE CHOICES...

You can choose college library subject specialists by their specific subject areas. Here is
a sampling of the subject areas available: 

Agriculture

Business

Career & Technical Education

Communications

Computer Science

Education

Engineering

English Language and Literature

Fine and Applied Arts

Art/Architecture

Music

Theater/Film/Dance

Foreign Languages and Literature

Humanities

Philosophy

Religion

Law

Library Science

Medical/Nursing/Allied Health

Physical Education/Health/Recreation

Science/Math

Astronomy

Biological Science

Chemistry

Environmental Science

Geology

Math

Physics

Social Sciences

Anthropology

Archaeology

Economics

Geography

History

Political Science

Psychology

Social Work

Sociology

If you do not see what you 
are looking for, please ask
your MDR Representative…
we most likely offer it.



B U Y E R S  A T  D A Y  C A R E

12 MDR     www.schooldata .com

B
u

y
e

rs
a

t
D

a
y

C
a

re

Day Care Center Buyer Selections
Total Total Buyers 

Buyers With Email
Recency of Purchase

Past 6 Months 244 24
Past 12 Months 2,338 156

Multibuyers 2,019 148
Buyers of

Books 2,286 172
Classroom Materials 851 66
Software 24 —
Video/Multimedia 323 23

Buyers at Day Care Centers
Total Buyers in

Buyers High DRI
Total Multi- With Day Care

Buyers buyers Email Centers1

Special Types
All Day Care Centers 9,997 2,019 599 5,402
Day Care Chains 368 45 24 102
Church/Synagogue Centers 2,658 716 243 1,859
College Based 115 13 14 47
Employer (Corporate) 
Sponsored 61 9 10 32

Family Day Residences 
(With 10+ Children) 238 27 7 113

Federal Based 38 8 1 19
Head Start Centers 159 14 10 69
Hospital Centers 84 11 8 34
Military Based 17 1 3 3
Montessori Centers 572 158 30 301
Salvation Army 11 2 1 7
YMCA/YWCA Centers 143 21 12 58
Independent Centers 4,162 775 55 2,421
Unclassified 1,348 214 55 324

Chains
All Day Care Chains 368 45 24 102
American Child Care Centers 16 5 — 13
Bright Horizon 19 1 1 1
Childtime Learning Centers 20 1 2 3
Children’s Discovery Centers 20 3 2 6
Children’s World 39 2 1 15
Goddard 16 3 — 6
Kiddie Academy 13 2 2 5
Kids R Us 9 2 1 2
KinderCare 76 5 11 4
La Petite Academy 22 2 — 1
New Horizon 14 5 — 11
Primrose 13 1 1 —
Rainbow Child 12 2 — 6
Sunshine House 5 — — 1
Tutor Time 4 1 — —
Other Chains 70 10 3 28

1Buyers in day care centers with High and Medium-High DRI scores.

Total Buyers in
Buyers High DRI

Total Multi- With Day Care
Buyers buyers Email Centers1

Age Range in Day Care Centers
Under 2 Years 4,783 821 306 2,492
2-4 Years 9,185 1,891 582 5,177
5-6 Years 8,944 1,842 556 5,020
7+ Years 4,444 800 213 2,369

Day Care Center Capacity
100+ (Largest) 3,098 694 295 1,687
80-99 1,251 267 75 714
60-79 1,459 311 87 813
40-59 1,540 314 48 870
20-39 1,465 266 59 735
1-19 (Smallest) 1,129 159 31 561
Total 9,942 2,011 595 5,380

Metro Area
Rural/Nonmetro Areas 2,054 337 81 1,018
Suburban Areas 4,495 1,015 259 2,408
Urban Areas 3,333 641 244 1,911

LifestyleNE Indicator
Urban 1,631 291 117 931
Suburban 2,856 653 204 1,502
Second City 1,976 416 128 1,168
Town and Country 3,534 659 150 1,801

Expand Your Reach!
Remember when selling to day care centers, be sure to include:

• Children’s librarians, see page 10.

• Elementary school teachers, see page 5.

• College faculty teaching early childhood courses, call for
specific course details.

There are buyers waiting to hear about your
products at over 84,000 day care centers.
MDR can put you in touch with 88,000+ day
care directors and over 11,000 confirmed
buyers in day care centers. Also consider the
more than 220,000 pre-kindergarten through
third grade teachers interested in early
childhood products and services. 

DID YOU KNOW?

The past 20 years have seen a quiet but

steady rise in the number of children in

preschool. The most recent federal statistics

show that more than 1 million children were

enrolled in public programs in 2005, up 63%

from 1995. The rise far outpaces that of

public school enrollment, up 10%. 

Source: USA Today, 5/12/2008.
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EDUCATORS AT HOME

Reach a  H igh ly  Des i rab le  Consumer Aud ience 
With  the Premier  At -Home List  Ava i lab le  for  
the Educat ion Market !

This Educators at Home file gives you complete coverage and
access to 3.2 million teachers and professors with confirmed
mail and email addresses at home—where they have the time
and attention to focus on offers:
• More at-home educator mailing addresses—3.2 million
• More at-home educator email addresses—1.1 million
• The largest source for college educators at home—400,000+
• New, attractive pricing

Get both compiled and response names linked to MDR’s best-
in-class school and district information, providing a great
opportunity to reach educators by institution level, job title,
household demographics, buyer selections, and more.

Why target educators with
consumer offers?
• Educators are financially savvy and creditworthy. Almost all

(92%) educators have credit cards.
• Many have high household incomes, including more than

20% with household incomes over $100,000. 
• They have the leisure time and the resources to travel.

Nearly nine out of ten educators reported domestic travel in
the past 12 months.

• Four out of five teachers use the Internet at home weekly.
• Educators are twice as likely to make purchases over the

Internet compared with the general population.
• Nearly one-half of teachers bought books, music, or videos

via phone, mail, or the Internet.

Use Educators at Home:

• For effective multi-
channel offers by mail,
email, and phone—at
school and at home

• During school breaks and
over the summer

• For the holiday
purchasing season

• For consumer or family
offers

Use Educators at Home
for more consumer-
focused products and
services, such as:

• Financial services

• Travel promotions

• Subscriptions and
memberships

• Restaurant and
bookstore discounts

• Electronic and
technology products

...And more!

Educators at Home names .................................................................................................................... 3,224,155

Educators at Home email addresses ........................................................................................ 1,097,800

Educators at Home K-12 personnel ............................................................................................ 1,880,145

Educators at Home college personnel .......................................................................................... 415,992

Educators at Home buyer names .................................................................................................. 1,670,855

Educators at Home buyer email addresses .............................................................................. 595,817
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Educators at Home Buyer Selections
Total Buyers K-12 College

Total Buyers1 With Email Personnel Personnel
Recency of Purchase

Past 6 Months 27,681 6,956 17,452 —
Past 12 Months 306,000 22,302 46,034 —

Multibuyers 226,967 95,451 125,734 740
Buyers of

Books 413,674 147,139 93,502 2,966
Video/Multimedia 32,870 12,581 7,567 351

Seminar Attendees 445,057 166,350 213,274 678

Educators at Home Demographic Selections
Total Educators at Total Educators Total Educators at Home 

Total Educators at Home Home With Email at Home Buyers Buyers With Email
Age (Order within specified ranges only.)

18-34 350,874 137,939 171,987 72,713
35-44 593,702 207,292 275,895 106,139
45-54 724,166 297,339 310,039 145,199
55-64 644,089 251,382 274,269 123,028
65+ 180,768 55,538 80,209 28,893

Gender
Male 735,381 241,526 179,191 70,123
Female 2,257,472 781,503 1,122,074 409,966

Years of Teaching Experience2

1-2 Years 39,236 13,577 7,203 2,604
3-4 Years 44,590 15,396 11,030 3,935
5-10 Years 133,184 46,644 40,000 15,611
11+ Years 3,001,209 1,019,517 1,405,424 510,426

Highest Degree Level 
Bachelor’s 645,423 255,857 253,192 115,936
Master’s 617,262 234,112 228,450 100,794
Doctorate 5,075 1,777 1,190 475

Household Income 
(Order within specified ranges only.)

Under $15,000 213,647 67,863 97,534 35,125
$15,000-$24,999 214,847 66,399 100,256 33,771
$25,000-$34,999 264,814 78,079 130,768 39,258
$35,000-$49,999 477,903 145,327 237,734 71,794
$50,000-$74,999 695,310 236,042 317,078 113,430
$75,000-$99,999 532,030 193,739 229,052 91,636
$100,000-$149,999 513,131 194,129 217,172 91,954
$150,000+ 309,138 114,846 132,139 55,406
Unknown 839 147 839 147

Household Interests
Charitable Contributors 871,359 392,400 392,177 202,990
Home Ownership 2,534,204 943,470 1,020,701 443,570
Investors 686,502 323,973 307,872 166,011
Online Purchasers 452,130 230,633 213,102 123,180
Travel Interest 1,000,583 448,586 437,332 224,404

LifestyleNE Indicator
Urban 386,575 122,214 187,280 63,119
Suburban 875,834 311,649 399,890 152,089
Second City 538,251 184,239 240,155 86,447
Town and Country 1,420,471 478,148 636,743 231,095

Marital Status
Married 1,592,820 638,357 632,266 294,336

Metro Status
Urban 916,118 300,951 406,296 141,529
Rural 878,603 288,963 389,016 137,386
Suburban 1,362,541 485,995 641,794 244,214

Presence of Children 
(Children by Age and Gender are also available.)

Households With Children 1,320,937 519,336 569,490 249,373
Telephone Numbers 425,878 148,519 137,120 60,304

1Compiled names linked to the MDR database. 
2Data for this selection is currently collected in 30 states.
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INFOBUYERS

Why Choose InfoBuyers?
We start with the customer records of over 80 industry-leading companies and identify recent
and proven direct mail buyers—over 15 million people who have purchased within the past 24
months. Then we identify the areas of interest for these well-educated, career-oriented
individuals, based on details about their purchases of lifelong learning materials for personal
enjoyment and professional advancement. 

The result is an excellent pool of prospects for a broad range of offers, such as books,
videos, publications, association memberships, and professional development programs. We
have found their interests span a wide variety of topics, such as arts, entertainment, financial
services, technology, travel, and other upscale consumer offers.

InfoBuyers makes a perfect audience for:
• Association memberships and conferences
• Books, publications, and videos
• Professional development and continuing education
• Software products
• Subject-specific offers
• Seminars and online courses
• Trade publications and services

The InfoBuyers file is designed to deliver the 
prospects that deliver results:
• 100% Direct mail buyers for highly responsive names
• Over 1 million email addresses—and growing
• Recency selections for the most current buyers
• Higher response rates with multibuyers
• Rich demographics to match your prospect profile
• Business or home addresses
• High-quality data with our ongoing NCOA processing

InfoBuyers Universe......................................................................................................................................15,429,824

InfoBuyers With Email..........................................................................................................................................920,733

3-Month Buyers ....................................................................................................................................................3,016,490

6-Month Buyers ....................................................................................................................................................7,672,089

12-Month Buyers..............................................................................................................................................10,126,750

Multibuyers ................................................................................................................................................................6,713,543

Who are InfoBuyers?

100% confirmed buyers of

Consumer

Business

Academic

products, services, 
and information!

Call your MDR 
Representative at 

800-333-8802 to see how 
you can expand sales 

with InfoBuyers.
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ACADEMIC AND PROFESSIONAL BOOK BUYERS

Academic and Professional Book Buyers by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Architecture 

Architecture – 140 45,943 1,482 13,966 28,157 35,359 33,157
Business

Business, Total – 900 130,834 8,634 12,665 54,616 77,502 74,232
Accounting – 910 13,581 678 634 3,997 4,941 6,732
Finance – 970 9,736 1,022 612 3,799 5,954 6,373
Management – 940 87,607 6,626 4,562 35,307 51,533 47,822

Communications
Communications – 3B0 16,527 1,731 907 7,324 11,643 10,895

Computer Science
Computer Science – 6J0 45,092 2,867 9,519 27,159 35,064 34,962

Engineering
Engineering, Total – 600 25,966 2,361 1,328 10,577 16,180 15,827
Electrical Engineering – 640 1,806 70 61 479 685 825
Industrial Engineering – 650 3,601 374 326 1,853 2,633 3,056
Mechanical Engineering – 670 1,092 50 51 339 495 501

Fine Arts
Art – 120 147,838 3,629 50,747 97,037 120,105 103,165
Fine Arts – 100 173,431 4,194 58,513 112,685 139,813 119,398
Music – 160 44,483 539 19,796 34,184 39,661 35,234
Theater – 150 12,113 316 3,633 7,162 8,965 7,995

Health
Health, Total – 480 132,780 6,931 9,816 71,624 102,855 68,879

Humanities
Classics – 220 15,748 1,356 1,807 8,291 11,701 10,502
Philosophy – 260 30,295 1,687 8,369 17,951 22,975 21,841
Religion – 270 84,545 3,851 27,315 52,890 67,361 61,463

Languages and Literature
English – 310 258,442 9,117 79,810 157,010 201,986 170,981
Literature – LT0 232,775 6,972 76,379 145,330 184,661 155,768
Modern Languages – 3A0 2,934 139 356 979 1,543 1,474

Law
Law – 430 13,131 1,225 1,522 5,512 10,041 10,715

Medical
Medical, Total – ZZ0 98,732 8,367 4,869 34,777 55,375 63,318

Nursing
Nursing, Total – 470 27,825 5,998 6,011 20,122 24,161 27,687

Professional Studies
Professional Studies – 460 31,301 3,458 5,606 17,107 23,727 23,857

Science and Math
Biology – 520 84,407 4,983 19,843 50,139 66,219 60,134
Chemistry – 550 5,142 85 185 439 700 1,150
Geology – 560 12,323 1,195 959 5,890 8,945 8,174
Math – 570 33,649 2,324 5,602 18,494 24,767 23,402
Physics – 580 25,492 2,315 1,192 11,469 16,895 16,696

Social Sciences
Anthropology – 810 42,261 2,371 9,313 23,894 32,225 29,065
Economics – 890 18,214 1,063 4,333 9,917 13,389 12,363
Geography – 870 5,334 312 593 2,220 3,096 2,516
History – 700 266,725 9,025 89,390 172,071 215,269 181,818
Political Science – 860 65,233 2,444 18,089 38,333 50,039 44,258
Psychology – 840 58,664 5,008 9,750 29,030 40,825 39,127
Sociology – 820 25,667 1,727 2,830 10,603 16,446 14,613

Target well-educated, career-oriented individuals who have recently
purchased high-level books for professional development or personal
enjoyment. They are excellent prospects for books, publications,
periodicals, professional development as well as consumer offers in
entertainment, travel, arts, catalogs, magazines, technology, financial
services, continuing education, and other professional offers.

Total Universe 810,066
3-Month Buyers 142,198
6-Month Buyers 392,832
12-Month Buyers 550,870
Multibuyers 443,538
Online Purchasers 69,742
Email 43,239
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Academic and Professional Book Buyers by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Subjects/Additional

African Studies – AD0 3,663 266 303 1,617 2,420 2,308
African-American Studies – AF0 11,286 597 2,157 5,379 7,554 7,206
American Studies – AW0 152,709 6,102 56,074 100,748 124,223 110,807
Asian Studies – AT0 9,409 651 1,301 3,914 5,955 5,417
British Studies – BT0 13,336 1,302 4,015 8,012 10,598 10,012
Environmental Studies – ES0 7,654 546 449 3,236 4,992 4,153
Ethics – GE0 1,453 94 157 637 950 1,014
European Studies – EU0 46,950 4,534 10,529 25,003 34,777 32,082
International Studies – IT0 6,353 292 522 2,055 3,739 3,469
Jewish Studies – JS0 11,033 858 3,173 5,856 7,781 7,804
Legal Studies – LE0 2,765 207 374 1,361 1,991 2,160
Middle East Studies – MM0 10,125 795 1,461 4,484 6,751 6,492
Native American Studies – NA0 13,242 108 5,611 9,565 11,387 10,604
Photography – PH0 48,764 973 19,537 35,191 42,212 37,689
Policy Studies – PY0 6,270 305 337 2,261 3,706 3,257
Women’s Studies – WS0 13,841 1,198 1,299 7,633 10,489 10,334

Academic and Professional Book Buyers by Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Address Type

Business 230,656 9,764 23,231 107,541 158,636 124,006
Consumer 579,410 33,475 118,967 285,291 392,234 319,532

Age
18-24 24,378 1,773 2,750 8,864 13,399 11,638
25-34 53,848 3,678 8,929 23,542 33,888 30,295
35-44 65,050 3,965 8,899 25,580 38,794 34,522
45-54 53,073 2,974 9,201 23,899 34,183 30,758
55-64 27,666 1,803 5,572 13,969 19,137 17,400
65+ 85,477 5,837 18,023 44,313 60,239 54,922

Gender
Male 388,088 19,730 74,252 195,144 269,958 224,991
Female 354,691 20,562 55,612 162,692 233,395 184,764

Income
Less or equal to $15,000 40,581 1,977 7,969 19,576 27,088 23,706
$15,000-$24,999 45,770 2,124 9,652 23,421 31,857 27,839
$25,000-$34,999 51,578 2,440 10,435 25,809 35,284 31,103
$35,000-$49,999 83,830 4,587 15,883 40,665 56,690 50,269
$50,000-$74,999 105,132 6,671 18,945 49,551 69,850 62,976
$75,000-$99,999 71,729 5,353 11,604 32,138 46,152 42,149
$100,000-$124,999 45,142 3,668 6,897 19,387 28,236 26,104
$125,000-$149,999 25,051 2,022 3,595 10,256 15,259 14,179
$150,000+ 52,522 4,359 6,758 19,616 30,244 28,755

Marital Status
Married 405,837 27,739 63,998 188,654 268,001 249,080

Presence of Children
0-3 Years 24,802 3,157 2,525 9,135 14,456 13,781
4-6 Years 14,817 1,490 1,777 5,829 8,848 8,591
7-9 Years 12,440 1,152 1,736 5,487 7,994 7,619
10-12 Years 10,971 1,048 1,536 4,656 6,846 6,475
13-18 Years 35,266 3,776 4,901 14,948 21,878 20,194

Telephone Numbers 14,244 742 3,201 9,146 11,136 7,609

For additional book buyers, see Consumer Book Buyers on pages 22-24.

If you do not see what you
are looking for, please ask
your MDR Representative…
we most likely offer it.
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BUSINESS BUYERS (EXECUTIVES AND PROFESSIONALS)

Business Buyers (Executives and Professionals) by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Specialized Business Area

Specialized Business Area, Total – IL0/NP0/9K0 766,602 57,430 569,253 11,054 341,013 572,276
Business Skills

Business Skills Development, Total – 9E0/9M0 334,444 10,172 127,003 10,976 79,104 165,178
Business Skills, Clerical

Clerical Skills, Total – 9C0 49,335 3,563 42,257 1,001 28,398 42,414
Secretarial Studies – 9320 728 10 112 — 46 71

Business Skills, General
General Business Skills, Total – 9E0 84,692 6,227 68,899 8,368 50,130 71,558
Business Reference – 0R90 27,792 1,516 18,686 7,276 15,818 21,249
Communicating in Business – 9010 7,179 1,134 7,011 51 5,400 7,007

Business Skills, Management
Management Skills, Total – 9M0 250,814 4,050 59,150 2,649 29,629 94,621
Reference Handbooks – 9090 250,678 4,043 59,088 2,643 29,571 94,520

Careers and Vocations
Careers and Vocations, Total – 9V0 68,675 3,975 32,227 888 28,024 42,689
Agriculture – 6L0 1,204 61 473 116 419 663
Career Self-Improvement – 0JC0 1,441 260 1,071 119 750 1,152
Hospitality and Institution Management – HI0 11,121 79 2,278 27 83 2,465
Interior Architecture – 1416 485 — 166 — 40 62
Landscape Architecture – 1422 451 10 226 52 131 186
Police Science/Criminal Justice – 6D0 811 48 540 141 271 458
Woodworking and Carpentry – 6D40 236 17 74 — 96 135

Corporate Business Managers by Title
Corporate Business Managers by Title – 9L0 1,014,491 71,894 395,752 7,725 218,011 721,731

Engineering
Engineering Professionals, Total – 600 792,843 40,876 479,995 27,765 422,901 623,630
General Engineering – EX0 219,562 3,666 76,948 13,285 121,652 180,104

Engineering, Chemical
Chemical Engineering, Total – 620 819 35 289 39 202 321

Engineering, Civil
Civil Engineering, Total – 630 31,674 2,001 18,101 1,007 16,080 21,438
Construction, Civil Engineering – 63B0 21,264 1,348 13,114 877 11,396 14,478
Environmental Engineering – 63D0 8,117 555 4,353 39 4,295 6,173
Survey/Map/Photogammetry – 63F0 243 — 28 — 10 16

Engineering, Electrical
Electrical Engineering, Total – 640 83,460 5,083 38,155 398 37,095 55,423
Electronics – EK0 47,536 3,029 22,824 206 22,348 32,145

Engineering, Mechanical
Mechanical Engineering, Total – 670 72,119 4,834 36,957 319 36,871 52,874

Engineering, Metallury
Metallurgy and Materials Science – ML0 96,587 7,440 50,127 417 58,279 74,148

Finance and Accounting
Finance and Accounting, Total – 910/970 607,441 40,875 317,410 15,874 254,940 356,037

Finance and Accounting, Accounting
Accounting, Total – 910 477,192 36,563 265,201 13,657 220,412 302,532
Accounting, Non-Profit Organizations – 9151 21,037 618 9,275 1,252 9,385 11,591
Auditing – 9150 12,293 472 6,809 577 5,668 6,653
CPA Topics – 9180 82,226 9,438 37,444 1,270 26,873 51,141
Corporate Accounting – 9113 25,831 1,410 19,914 2,541 17,515 20,106
Cost Accounting – 9160 350 — 71 — 38 50
Financial Accounting – 9161 4,985 142 2,248 43 468 1,272
Managerial Accounting – 9140 9,197 756 8,420 123 2,888 6,042
Tax Accounting – 9111 167,265 11,243 114,849 9,630 100,430 123,486
Taxes, General – 91T0 138,334 14,056 84,917 1,992 68,880 79,418

Reach individuals who have recently purchased business products or
services to advance their careers, such as books, periodicals,
newsletters, training programs, or professional conferences. We also
recommend these upscale consumers as excellent prospects for office
supplies and equipment, technology products and services, corporate
gifts as well as entertainment, travel, arts, catalogs, magazines,
financial services, and continuing education offers.

Total Universe 9,525,300
3-Month Buyers 1,547,795
6-Month Buyers 4,242,294
12-Month Buyers 6,962,966
Multibuyers 4,668,675
Online Purchasers 582,203
Email 777,565
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Business Buyers (Executives and Professionals) by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Finance and Accounting, Finance

Finance, Total – 970 212,964 9,319 99,059 6,623 65,989 103,758
Banking – 9751 85,775 560 11,983 1,330 5,911 9,300
Business Finance – 9741 115 10 38 — — 59
Corporate Finance – 9740 12,878 1,339 3,953 106 1,745 12,215
Estate and Retirement Planning – 9735 21,526 1,499 16,082 2,825 16,106 18,473
Financial Management for Business – 9720 37,271 1,606 21,342 984 10,943 17,025

International
International Business, Total – IL0 9,294 624 6,851 1,338 6,315 7,807
International Economics, Finance, and Trade – 8960 4,871 407 3,600 649 3,173 4,178

Investments and Personal Finance
Investments and Personal Finance, Total – 9I0 1,081,829 69,716 444,917 67,361 593,408 764,334
Investments and Estate Planning – 0T00 13,727 1,821 12,341 792 5,611 8,328
Investments and Securities – 9711 24,681 13,538 14,762 2,587 11,494 15,075
Personal/Small Business Finance – XS0 277,366 9,175 111,166 4,426 46,189 135,111

Legal Professionals
Legal Professionals, Total – 430 888,313 73,203 319,820 12,384 95,712 733,330
Construction Law – BLE2 12,443 848 7,452 866 6,037 9,427
Corporate Business Law and Regulation – BLJ0 61,475 4,010 36,576 2,784 14,032 41,945
Criminal/Trial Law – BLK0 49,409 4,677 24,430 639 3,143 46,752
Family Law – BLN0 20,383 2,201 12,147 286 3,953 19,345
Intellectual Property – BLE3 17,684 1,326 9,004 650 3,259 14,065
Litigation – BLW0 45,025 4,272 22,092 584 4,443 44,403
Medical/Health Law – BLX0 11,226 654 10,213 1,169 5,493 8,407
Real Estate Law – BLE6 11,649 971 7,045 357 2,967 10,009

Management 
Management, Total – 940 1,530,883 97,630 892,185 46,431 635,355 1,257,583

Management, Functional Areas
Management, Functional Areas, Total – 9F0 683,222 40,536 433,750 112,867 440,102 590,166
Advertising and Promotion Management – G60 720 76 675 — 495 658
Financial Management for Business – 9720 37,271 1,606 21,342 984 10,943 17,025
Information Systems/Data Processing Management – V30 34,271 2,781 18,633 220 16,226 30,378
Marketing Management – 9211 51,304 4,740 46,787 290 32,162 46,567
Personnel Management – 9410 352,022 18,993 228,163 32,674 216,707 300,492
Production Management – K30 108,211 7,527 78,387 634 53,735 80,334
Sales and Management – 9270 155,181 8,942 80,011 79,936 137,487 151,060

Management, General
General Management, Total – 9G0 1,573,423 127,013 1,062,596 30,868 507,265 1,210,032
Business Law – 9470 10,245 650 9,037 2,148 6,306 8,950
Business Planning and Strategy – 94A5 928 18 281 25 120 179
Insurance and Risk Management – 9510 408,952 49,356 379,124 3,219 58,033 231,118
Management Non-Profit Organizations – 9414 10,136 384 4,205 755 4,520 6,186
Principles of Management – 9450 137 — 63 — 59 102
Purchasing – 9260 167 — 25 — 10 15
Quality Control – 9432 148 — 48 — 15 21
Small Business Management – 9452 229,315 19,313 201,838 2,466 142,135 215,048

Management, Human Resources
Human Resources and Personnel, Total – PI0 674,651 39,554 491,598 46,317 385,336 551,318
Compensation Management – 9421 81,211 4,142 64,094 6,174 52,889 65,421
Human Resources Development and Training – 9425 52,429 3,384 38,224 2,302 28,812 36,153
Industrial Relations – 9420 3,451 98 1,882 155 1,316 2,302
Performance Appraisal – 9427 47,264 4,516 44,422 273 24,203 40,673
Personnel Management – 9410 352,022 18,993 228,163 32,674 216,707 300,492

Management, Top Management
Top Management, Total – 9T0 99,893 5,890 72,167 6,426 56,558 81,103
Business Finance – 9741 115 10 38 — — 59
Business Planning and Strategy – 94A5 928 18 281 25 120 179
Compensation Management – 9421 81,211 4,142 64,094 6,174 52,889 65,421
Corporate Finance – 9740 12,878 1,339 3,953 106 1,745 12,215
Mergers and Acquisitions – 94B1 308 — 84 — 40 62

Marketing, Advertising
Advertising and Desktop Publishing, Total – 9D0 9,162 1,261 7,356 247 4,754 6,835
Advertising and Promotion Management – G60 720 76 675 — 495 658
Desktop Publishers – PD00 8,423 1,185 6,671 237 4,255 6,169

Marketing and Consumerism
Marketing and Consumerism, Total – 9H0 85,586 6,884 73,701 666 50,502 74,178
Consumerism – CD0 123 — 54 11 22 31
Marketing Management – 9211 51,304 4,740 46,787 290 32,162 46,567

Marketing, Sales
Sales, Total – 9S0 239,788 9,962 107,816 95,134 165,966 195,067
Sales and Management – 9270 155,181 8,942 80,011 79,936 137,487 151,060
Sales and Selling – 9280 67,337 829 25,905 572 12,518 27,494
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Business Buyers (Executives and Professionals) by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Marketing/Advertising/Sales

Marketing/Advertising/Sales, Total – 9D0/9H0/9S0 330,100 17,992 187,769 95,674 220,523 275,203
Medicine/Nursing/Health, Doctors and Medical Professionals

Doctors and Medical Professionals, Total – ZZ0 587,390 47,712 385,016 9,425 191,712 367,603
Anesthesiology – Z5T0 2,170 549 1,583 38 256 1,061
Cardiology – Z900 1,261 169 732 11 107 295
Dermatology – Z780 1,280 159 876 31 125 395
Emergency Medicine – Z5R0 10,457 1,213 6,756 908 3,600 5,027
Genetics – Z470 217 20 111 — 51 86
Geriatric Medicine – Z670 26,689 943 19,622 370 10,353 17,679
Immunology and Allergy – Z770 576 71 315 — 62 117
Infectious Diseases – Z760 1,175 131 574 51 181 357
Intensive Care – Z685 110 24 61 — 24 36
Internal Medicine – Z680 10,601 1,620 7,462 188 1,135 3,397
Medicine, General – Z999 29,804 3,271 14,611 720 5,347 13,385
Neurology – Z2P0 2,319 294 1,520 38 232 589
Neuroscience – Z2P1 936 69 496 58 340 536
Obstetrics and Gynecology – Z3A0 3,193 418 1,726 58 303 784
Occupational and Environmental Medicine – Z7C0 2,496 190 2,274 17 1,468 2,061
Oncology – Z820 1,255 140 821 12 98 278
Ophthalmology – Z6M0 1,959 215 1,485 21 490 1,051
Orthopedic Surgery – Z6C0 841 125 545 13 126 285
Otorhinolaryngology/Head and Neck – Z6K0 429 69 239 6 66 127
Pediatrics – Z3R0 2,920 528 1,798 44 398 866
Pharmacology – Z4A0 3,996 429 3,310 29 804 1,900
Physical Medicine – Z2A0 220 36 121 — 32 57
Psychiatry – Z4K0 4,757 569 2,434 166 969 1,600
Radiology – Z5A0 693 166 427 13 123 239
Rheumatology – Z710 203 26 101 — 30 51
Sports Medicine – Z6D0 108,187 8,555 82,855 597 38,567 79,366
Surgery – Z5M0 1,350 239 897 23 153 449

Non-Profit
Non-Profit Organizations, Total – NP0 197,370 18,387 104,111 4,075 44,689 91,854
Accounting for Non-Profit – 9151 21,037 618 9,275 1,252 9,385 11,591
Healthcare Management (Business) – 94C0 38,872 3,088 9,393 336 2,971 11,360
Management Non-Profit – 9414 10,136 384 4,205 755 4,520 6,186

Small Business
Small Business, Total – 9K0 567,122 39,037 465,256 6,313 296,111 479,569
Entrepreneurship – 9451 355,470 21,960 281,079 4,140 166,280 281,771
Personal/Small Business, Finance PC Users – XS0 277,366 9,175 111,166 4,426 46,189 135,111
Small Business Management – 9452 229,315 19,313 201,838 2,466 142,135 215,048

Business Buyers (Executives and Professionals) by Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Address Type

Business 5,122,443 253,239 467,061 1,979,897 3,702,071 2,529,620
Consumer 4,402,857 524,326 1,080,734 2,262,397 3,260,895 2,139,055

Age
18-24 186,468 30,327 45,583 87,980 128,981 105,722
25-34 390,594 56,136 93,541 182,717 271,960 218,102
35-44 505,717 59,976 117,599 230,291 356,759 273,363
45-54 387,585 46,409 83,825 175,575 278,138 213,111
55-64 190,285 28,240 39,334 87,174 133,874 107,558
65+ 589,229 93,094 119,219 271,583 410,454 336,555

Gender
Male 4,238,214 299,307 276,475 1,586,833 3,006,715 1,977,108
Female 4,465,078 416,531 1,095,595 2,213,534 3,298,537 2,328,344

Income
Less or equal to $15,000 257,393 33,477 65,903 123,281 183,175 142,056
$15,000-$24,999 275,909 33,637 64,869 130,339 197,146 153,468
$25,000-$34,999 320,646 38,763 74,106 150,672 228,807 178,492
$35,000-$49,999 550,484 69,910 124,221 257,633 391,941 308,866
$50,000-$74,999 780,026 108,785 172,904 363,991 551,009 441,342
$75,000-$99,999 586,897 87,747 125,535 271,917 410,655 333,104
$100,000-$124,999 383,552 59,413 77,556 173,762 266,616 215,572
$125,000-$149,999 206,980 31,493 39,574 90,959 142,721 114,978
$150,000+ 400,218 57,726 66,773 163,313 272,694 217,090

Marital Status
Married 5,296,559 512,094 770,892 2,232,823 3,689,302 2,911,549



Business Buyers (Executives and Professionals) by Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Presence of Children

0-3 Years 326,649 60,964 81,932 151,501 218,236 182,089
4-6 Years 202,684 29,315 43,612 89,552 134,986 114,076
7-9 Years 146,474 23,194 32,202 68,284 101,036 85,359
10-12 Years 123,700 21,145 28,984 59,594 86,885 73,304
13-18 Years 336,527 70,172 78,001 165,620 239,459 200,097

Telephone Numbers 249,145 42,096 107,302 165,632 211,241 146,591

BUYERS BY CONSUMER INTEREST AREA

Buyers by Consumer Interest Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Children’s Stories/Products – CY0 55,404 2,538 17,761 35,507 45,225 41,576
Electronics Buyers – VY0 1,050,349 63,718 32,914 488,051 678,002 370,221
Entertainment Enthusiasts – EW0 694,959 11,517 46,630 90,265 117,200 141,083
Events Buyers – V20 506,182 7,112 5,098 18,247 30,226 58,676
Handyman Buyers – 6V0 326,516 23,607 3,818 142,157 238,103 226,369
Health and Fitness – VB0 346,172 21,315 40,808 132,861 230,438 241,474
Hobbyists and Collectors – VA0/VC0 267,463 12,005 74,932 156,629 207,640 183,497
Holistic Medicine – VH0 234,751 24,208 15,315 69,854 133,182 136,139
House and Home – VD0 198,675 7,145 55,867 115,547 146,353 128,150
Humor and Satire – V90 51,304 1,302 20,767 37,661 45,074 40,871
Investments and Personal Finance – VF0 302,971 27,524 25,927 162,171 204,734 195,510
Literature and Fiction – VE0 234,447 8,225 71,295 144,104 186,114 158,213
Military History Buffs – MH0 116,378 5,307 48,325 84,866 101,555 89,887
Movies/Videos/Cinema – VQ0 79,896 2,610 32,846 59,493 71,488 64,077
Music Interests – VU0 7,528 1,084 427 2,923 5,134 4,440
Nature Lovers – NL0 136,417 5,999 40,568 88,580 112,758 102,494
New Age Interests – VX0 537,591 30,048 26,967 121,903 278,797 340,238
PC Users – 6K0 3,162,604 165,947 63,213 1,004,843 1,799,929 938,974
Pet and Animal Fanciers – VT0 79,530 3,520 25,178 53,044 66,899 61,723
Psychology/Personal Self-Help – VI0 334,516 9,691 15,201 63,697 162,933 221,718
Reference Materials Buyers – VR0 462,185 17,652 100,175 226,700 299,939 261,919
Religious Interests – VV0 91,905 4,139 28,377 54,246 68,529 63,783
Retirement – VK0 108,178 11,601 12,371 67,699 91,583 76,546
Science Buffs – VJ0 107,362 6,019 27,688 66,365 86,689 79,647
Self-Improvement/Career – VL0 1,855 296 131 813 1,323 1,229
Self-Improvement/Personal – VM0 322,662 12,684 20,317 49,602 72,462 89,243
Sports and Recreation – VN0 72,102 3,838 22,338 46,610 59,333 54,928
Travel and Leisure – VP0 138,994 4,204 45,476 88,930 110,531 99,831
Wine and Food Enthusiasts – VW0 89,009 2,898 31,149 61,371 76,445 67,113

Buyers by Consumer Interest Area Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Address Type

Business 320,670 20,481 13,801 115,463 168,539 178,389
Consumer 1,928,134 70,237 158,601 468,579 775,117 794,705

Age
18-24 78,386 3,274 3,949 14,683 27,100 30,312
25-34 187,872 7,271 12,157 39,822 67,791 73,169
35-44 255,336 7,528 12,080 46,524 86,713 94,678
45-54 189,616 5,980 11,906 41,499 72,992 78,647
55-64 96,159 3,998 7,543 23,709 39,089 41,991
65+ 296,827 13,324 25,097 75,583 122,505 132,029

These knowlegeable, career-oriented consumers have recently
purchased books, videos, and other products related to a wide variety
of popular topics tied to their favorite interests, hobbies, and activities.
They are excellent prospects for all consumer offers, including books
and magazines, DVDs and music, apparel and jewelry, home and
garden, crafts and hobbies, sports and recreation, financial services,
travel, pets, computers and electronics as well as career and
professional development offers.

Total Universe 2,248,804
3-Month Buyers 172,402
6-Month Buyers 584,042
12-Month Buyers 943,656
Multibuyers 973,094
Online Purchasers 259,469
Email 90,718
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Buyers by Consumer Interest Area Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Gender

Male 950,912 38,226 82,532 269,346 422,033 432,682
Female 1,141,442 46,893 75,594 265,714 445,835 470,447

Income
Less or equal to $15,000 127,394 4,008 9,889 31,776 52,895 53,373
$15,000-$24,999 135,840 4,450 12,029 37,225 60,450 60,968
$25,000-$34,999 154,905 5,174 12,966 41,452 68,082 69,184
$35,000-$49,999 260,084 9,194 20,256 66,484 110,786 114,023
$50,000-$74,999 361,606 13,771 25,620 84,311 144,033 153,543
$75,000-$99,999 273,443 11,368 16,793 57,567 101,059 112,351
$100,000-$124,999 187,622 7,997 10,368 36,203 65,609 75,854
$125,000-$149,999 107,748 4,390 5,593 19,473 35,933 42,710
$150,000+ 242,463 9,369 10,523 37,735 73,271 90,778

Marital Status
Married 1,327,213 60,958 83,925 319,612 533,831 587,204

Presence of Children
0-3 Years 132,478 6,694 5,644 21,711 42,266 49,244
4-6 Years 87,730 3,441 3,914 13,471 26,914 33,069
7-9 Years 65,037 2,770 3,403 11,819 21,988 25,860
10-12 Years 54,359 2,492 2,872 10,058 18,628 21,685
13-18 Years 155,837 8,798 8,534 30,131 53,650 62,354

Telephone Numbers 40,492 2,021 4,040 14,529 20,764 17,488

CONSUMER BOOK BUYERS

Consumer Book Buyers by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Health and Fitness

Health and Fitness, Total – VB0 82,923 2,787 29,598 57,773 71,452 64,805
Exercise and Fitness – 0DE0 5,567 1,049 304 2,796 4,388 4,228
Health and Beauty – 0D00 67,629 282 28,542 50,703 60,229 53,662
Holistic Medicine – 0M3A 8,471 1,493 642 4,177 6,542 6,536
Weight Reduction – 0DHW 1,078 110 140 626 919 1,078
Yoga – 0DHY 2,064 400 106 1,014 1,631 1,513

Hobbyists and Collectors
Hobbyists and Collectors, Total – VZ0 246,644 11,477 72,807 153,707 204,207 178,853
Birds – 0LB0 17,683 68 7,817 13,447 15,640 14,273
Dogs – 0LD0 15,684 2,204 882 7,597 12,069 10,977
Games, Puzzles, and Toys – 0G00 65,369 5,356 15,573 40,207 52,748 49,399
Horses – 0LH0 6,208 684 159 2,822 4,245 4,398
Jewelry – 0CM0 420 84 12 198 332 313
Models – 0K00 80,573 4,773 22,075 52,254 66,733 61,131
Pet and Animal Fanciers – 0L00 51,630 1,063 20,740 37,929 45,507 42,096
Photographic Arts – 0KP0 46,269 770 19,217 33,891 40,408 36,259
Photos and Scrapbooking – 0KPA 1,443 303 92 718 1,158 1,082
Railroads – 0KMR 13,560 72 7,239 1,110 12,418 10,500
Wild Animals – 0LW0 329 22 19 53 169 137

House and Home
House and Home, Total – VD0 168,954 6,311 53,629 111,666 141,276 121,265
Cooking – 0HC0 83,077 2,152 30,254 58,034 71,471 62,639
Cooking-Diet – 0HCY 10,350 1,983 585 5,174 8,340 7,560
Crafts/Home Projects – 0KTH 6,971 1,307 382 3,380 5,575 5,022
Decorating/Home Furnishing – 0HD0 9,598 1,421 305 3,931 6,933 6,305
Gardening – 0HG0 47,902 1,324 16,707 33,409 41,114 37,667
Home Handyman – 0HH0 52,446 1,751 19,862 38,294 46,285 40,557
Wines and Beverages – 0HCW 5,576 142 2,369 4,264 5,012 4,779

These educated, affluent individuals read for personal enjoyment, self-
improvement, or professional development and have recently
purchased books via direct mail. They are passionate, dedicated
readers who rely on direct mail to provide them with the best
selection of books and publications. These book buyers are excellent
prospects for all consumer offers for products and services in their
interest area or related field. They are also ideal for magazine
subscriptions, gift cards, catalog items, media/technology, travel, arts,
entertainment, and financial/investment products and services.

Total Universe 470,331
3-Month Buyers 109,703
6-Month Buyers 252,220
12-Month Buyers 351,230
Multibuyers 295,836
Online Purchasers 56,648
Email 24,455
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Consumer Book Buyers by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Literature and Fiction

African-American Lifestyles – 01D0 3,648 155 1,528 2,786 3,346 2,968
Children’s Fiction – 0RFC 51,957 2,111 17,481 34,457 43,198 39,989
Children’s Picture Books – 0RPC 5,620 932 199 2,146 3,964 3,573
Detective and Mystery – 0RFD 35,948 1,549 13,117 23,897 30,198 27,079
Erotica – 0RFX 2,664 375 207 1,168 1,864 1,695
Fantasy Fiction – 0RFF 1,908 184 45 140 679 486
Fiction (General) – 0RF0 124,998 4,634 39,276 77,847 100,509 87,322
Historical Fiction – 0RFL 3,860 642 318 2,067 3,221 2,910
Humor and Comedy – 0RH0 51,288 1,301 20,763 37,653 45,064 40,856
Literature and Fiction – VE0 234,428 8,224 71,294 144,103 186,112 158,209
Nature (Picture Books) – 0RPN 28,208 62 13,317 22,227 25,580 23,624
Romantic Fiction – 0RFR 1,146 203 23 349 760 649
Science Fiction – 0RFS 19,513 1,203 6,271 13,331 16,814 14,943
Suspense/Thrillers – 0RFJ 13,601 2,035 696 5,004 9,276 8,150
True Crime – 0RFZ 7,038 1,083 327 2,712 4,971 4,277
Young Adult Fiction – 0RFY 1,499 189 46 226 702 551

New Age Interests
Accumulate Wealth – 0JMA 670 112 29 331 529 492
Health and Medicine for Lay Person – 0M00 4,248 504 277 851 1,908 1,687
New Age Interests – VX0 85,094 9,513 13,596 44,792 63,812 61,390
Occult and Parapsychology – 0PP0 25,003 421 10,380 18,647 21,982 19,585
Personal Self-Improvement – VM0 39,661 5,365 2,615 17,060 26,740 29,157
Popular Psychology – 0P00 24,015 3,465 951 11,032 17,149 17,162
Writing Skills – 0JPW 188 12 32 97 139 188

Popular Science
Popular Science, Total – VJ0 107,282 6,019 27,688 66,364 86,687 79,630
Astronomy – 0Q51 12,613 1,516 489 6,495 9,589 9,219
Biology – 0Q52 19,865 2,580 798 10,009 14,956 14,527
Geology – 0Q56 22,154 2,610 812 10,048 16,466 14,973
Natural History – 0QN0 49,573 2,523 14,182 31,654 41,067 37,310

Religious Interests
Bible and Prayer – 01RB 1,604 219 135 675 1,133 1,015
Christian – 01RC 7,284 915 316 2,182 4,339 3,662
Devotional and Inspirational – 01RD 3,220 624 151 1,526 2,512 2,309
Philosophy and Theology – 01RP 5,318 635 369 3,039 4,288 4,076
Religious Interests – VV0 82,153 3,814 27,164 52,490 66,487 61,113

Travel and Leisure
Travel and Leisure – VP0 127,443 3,784 44,150 86,689 107,826 96,245

Consumer Book Buyers by Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Address Type

Business 44,905 2,290 5,859 16,885 32,234 30,980
Consumer 425,426 22,165 103,844 235,335 318,996 264,856

Age
18-24 14,431 1,193 2,104 6,416 9,694 8,751
25-34 39,007 2,433 7,433 19,497 27,735 24,702
35-44 45,263 2,613 7,330 20,900 31,228 27,486
45-54 39,448 1,937 7,815 20,287 28,537 25,345
55-64 21,662 1,198 4,839 12,132 16,443 14,733
65+ 67,894 3,883 15,704 38,628 52,016 47,003

Gender
Male 214,709 9,809 56,981 121,414 166,802 144,884
Female 215,642 12,831 43,023 108,253 153,919 127,453

Income
Less or equal to $15,000 32,235 1,411 7,225 17,436 23,912 21,061
$15,000-$24,999 36,885 1,548 8,673 20,793 28,152 24,750
$25,000-$34,999 40,785 1,806 9,211 22,509 30,710 27,258
$35,000-$49,999 64,820 3,227 13,769 35,026 48,553 43,026
$50,000-$74,999 79,704 4,575 16,112 41,983 58,787 52,814
$75,000-$99,999 52,520 3,593 9,566 26,662 37,827 34,163
$100,000-$124,999 31,868 2,315 5,529 15,862 22,698 20,684
$125,000-$149,999 16,736 1,189 2,836 8,159 11,819 10,701
$150,000+ 32,560 2,327 5,164 14,817 22,068 20,296

Marital Status
Married 247,510 15,823 46,840 125,988 181,987 164,585
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Consumer Book Buyers by Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Presence of Children

0-3 Years 18,400 2,228 1,966 7,566 12,138 11,054
4-6 Years 10,535 1,025 1,349 4,646 7,111 6,559
7-9 Years 9,480 785 1,383 4,563 6,706 6,123
10-12 Years 8,302 752 1,249 3,966 5,817 5,290
13-18 Years 25,107 2,526 3,932 12,341 17,913 16,268

Telephone Numbers 11,143 433 2,736 7,650 9,271 6,217

HEALTH AND MEDICAL BUYERS

Health and Medical Buyers by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Allied Health

Allied Health, Total – HE0 197,872 20,134 3,585 59,078 114,581 133,464
Chemical Dependency Counseling – 6D6F 49,488 4,600 256 26,168 40,549 41,247
Health Records Administration – 6D6R 121,803 13,860 1,772 22,382 55,955 72,717
Pharmacy – 5600 2,010 80 564 712 1,337 1,030
Physical Therapy – 6D62 13,478 593 475 6,650 10,958 10,738
Radiological Technology – 6D65 5,224 117 12 1,755 3,722 3,597

Health Administration
Health Administration, Total – HA0 204,501 19,910 6,154 48,720 102,675 113,504
Health Administration (Medicine) – Z8A0 129,850 14,710 1,911 25,385 61,521 76,112
Health Care Accounting, Finance, Insurance – 882X 46,480 3,554 1,636 7,407 17,451 14,394
Health Care Finance – HC16 36,387 3,027 283 1,849 9,749 7,946
Health Care Law – HC11 12,021 712 1,125 5,237 9,813 10,437
Health Care Management and Administration – N30/HC00 171,274 17,556 2,735 33,597 77,357 91,639
Health Care Systems and Delivery – 8829 2,359 86 348 1,327 1,859 1,504
Medical Office Assistant – 9325 4,539 597 225 871 1,360 2,913

Health Science
Health Science, Total – HS0 186,209 7,921 1,043 100,417 172,666 118,477
Safety Education – 882D 185,703 7,894 1,011 100,339 172,531 118,288

Health, Miscellaneous
Aging and Health – 882G 25,241 731 332 10,099 17,118 18,761
Women’s Health – 882F 19,389 1,225 151 6,484 13,387 14,558

Public Health
Public Health, Total – PD0 330,223 21,986 5,632 132,530 229,462 235,417
Community Health Promotion and Education – 882L 238,970 17,588 3,194 94,725 162,275 167,290
Introduction to Public Health – 8824 81,805 3,931 1,313 32,688 60,185 59,111

Nursing
Critical Care Nursing – 4721 202,949 45,054 20,006 169,781 188,993 172,828
LPN-License Practical Nursing – 47LP 9,807 2,532 1,322 5,402 7,028 8,800
Medical-Surgical Nursing – 4780 43,226 8,309 4,688 22,284 36,493 26,831
Practical/Vocational Nursing – 4711 9,806 2,532 1,321 5,401 7,027 8,799

Health and Medical Buyers by Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Address Type

Business 952,212 49,872 35,944 429,029 728,097 635,593
Consumer 2,463,507 391,717 998,048 1,681,517 2,169,277 1,340,069

These educated, career-oriented professionals have recently
purchased health and medical-related products and services. Doctors,
nurses, health care, and medical professionals rely on direct mail to
provide them with the best selection of these products and services,
including medical supplies and equipment, books, periodicals,
seminars, association memberships, continuing education as well as
many upscale consumer offers, such as travel, arts, entertainment,
catalogs, magazines, and financial services.

Total Universe 3,415,719
3-Month Buyers 1,033,992
6-Month Buyers 2,110,546
12-Month Buyers 2,897,374
Multibuyers 1,975,662
Online Purchasers 281,553
Email 441,589

Coming soon...
Hospital Addresses for Health and Medical and Nursing Buyers! Call 800-333-8802 for details.
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Health and Medical Buyers by Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Age

18-24 108,072 24,458 43,307 73,956 94,446 70,505
25-34 213,727 41,858 87,436 147,105 186,298 138,776
35-44 289,573 45,214 110,768 193,143 248,679 181,528
45-54 217,490 34,476 77,859 143,220 186,672 136,029
55-64 101,896 20,714 36,106 67,754 88,489 64,985
65+ 306,637 67,109 108,282 205,181 267,613 197,122

Gender
Male 835,126 82,479 99,917 407,372 643,543 503,903
Female 2,231,959 316,268 820,191 1,461,284 1,944,130 1,280,443

Income
Less or equal to $15,000 155,774 27,272 62,325 105,307 135,238 98,094
$15,000-$24,999 159,504 26,433 60,269 106,930 138,684 100,954
$25,000-$34,999 183,575 29,832 68,618 122,805 159,478 115,780
$35,000-$49,999 313,296 53,404 114,914 209,106 271,670 198,454
$50,000-$74,999 438,748 82,894 160,725 294,528 381,427 281,660
$75,000-$99,999 322,988 66,053 116,877 216,946 280,256 209,666
$100,000-$124,999 204,602 43,537 71,835 135,651 175,883 132,791
$125,000-$149,999 106,164 22,317 36,383 69,034 90,057 68,882
$150,000+ 187,990 37,633 60,271 117,048 155,047 119,955

Marital Status
Married 1,869,497 297,916 498,376 1,129,623 1,562,531 1,237,711

Presence of Children
0-3 Years 191,517 49,838 78,451 130,529 166,364 125,778
4-6 Years 113,349 22,628 41,217 73,542 97,116 74,010
7-9 Years 84,633 18,086 30,496 56,469 73,709 55,770
10-12 Years 74,011 16,813 27,622 50,069 64,614 48,948
13-18 Years 198,570 55,184 73,807 137,261 175,120 132,573

Telephone Numbers 175,494 36,056 104,624 139,283 167,256 110,302

LAW AND LEGAL PRODUCT BUYERS

Law and Legal Product Buyers by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Administrative Law – BLA0 12,902 944 231 1,423 8,923 8,061
Appeals – BLB0 4,717 364 14 230 3,039 3,310
Banking – BLD0 26,391 2,261 265 2,149 21,645 15,673
Bankruptcy – BLE1 20,348 1,675 284 2,369 15,284 12,893
Civil Procedure – BLP1 124,087 10,237 515 5,683 87,322 78,754
Civil Rights – BLF0 15,341 1,558 61 764 14,915 7,945
Commercial Law – BLE0 25,292 2,215 702 3,917 21,308 15,534
Constitution/Federal Law – BLG0 16,867 1,911 182 1,121 16,421 7,300
Construction Law – BLE2 12,443 848 866 6,037 9,427 7,452
Corporate Business Law and Regulation – BLJ0 61,475 4,010 2,784 14,032 41,945 36,576
Criminal/Trial Law – BLK0 49,409 4,677 639 3,143 46,752 24,430
Elder Law – BLN7 11,725 1,039 807 7,611 10,033 9,616
Educational Law – BL40 1,496 120 44 113 1,176 739
Employment Law – BLU5 24,484 1,938 1,303 5,014 20,935 16,195
Environmental Law – BL53 6,353 410 373 1,464 4,717 3,565
Estate Planning, Wills and Trusts – BLM0 23,878 2,561 211 1,807 23,672 13,600
Family Law – BLN0 20,383 2,201 286 3,953 19,345 12,147
Gaming and Racing Law – BL95 9,651 752 68 582 6,588 6,867
General Law – BL99 25,540 2,300 581 3,631 19,178 16,897
General Law Practice and Skills – BLP0 350,557 33,041 1,571 11,763 328,202 62,654
Insurance – BLE4 19,578 1,640 524 4,204 17,562 14,865

These law professionals are motivated, career-driven direct mail
buyers of legal products and services. This file will perform for all law-
related offers, including trade publications and periodicals, legal
books, management, finance, and executive gifts as well as many
upscale consumer offers, such as professional apparel, travel, arts,
entertainment, catalogs, magazines, financial/investment products and
services, and continuing education. 

Total Universe 883,384
3-Month Buyers 12,344
6-Month Buyers 95,543
12-Month Buyers 733,321
Multibuyers 313,201
Online Purchasers 14,444
Email 72,583
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Law and Legal Product Buyers by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Intellectual Property – BLE3 17,684 1,326 650 3,259 14,065 9,004
International Law – BLT0 3,125 189 681 1,696 2,344 2,113
Licensing – BLH5 3,694 277 741 2,081 3,035 2,594
Litigation – BLW0 45,025 4,272 584 4,443 44,403 22,092
Medical Malpractice – BLX6 2,244 159 — 76 1,341 1,386
Medical/Health Law – BLX0 11,226 654 1,169 5,493 8,407 10,213
Mergers and Acquisitions – BLJ3 239 17 — 33 119 146
Natural Resources Law – BL59 2,251 234 — 82 2,104 1,210
Patent Law – BLE7 12,787 1,123 465 2,289 11,838 6,778
Probate Law – BL20 23,611 2,542 190 1,682 23,507 13,401
Real Estate Law – BLE6 11,649 971 357 2,967 10,009 7,045
Securities/Commodities – BLJ5 20,306 1,100 1,341 11,852 16,877 14,047
State and Local Municipals – BLY0 6,137 611 42 333 6,010 3,293
Taxation – BL60 8,713 608 861 6,065 7,064 8,323
Worker’s Compensation – BLU7 526 54 — 31 497 243

Law and Legal Product Buyers by Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Address Type

Business 648,235 42,179 10,399 82,094 520,438 249,756
Consumer 235,149 30,404 1,945 13,449 212,883 63,445

Age
18-24 6,565 1,104 31 322 6,038 1,679
25-34 21,764 3,111 154 1,135 19,263 6,091
35-44 40,481 4,190 234 1,878 35,126 11,207
45-54 33,580 3,315 187 1,577 30,171 9,252
55-64 10,280 1,584 82 595 9,510 3,122
65+ 22,305 4,859 204 1,420 21,504 6,769

Gender
Male 573,091 50,205 6,481 56,481 480,236 210,708
Female 248,685 18,528 4,235 29,111 201,411 82,058

Income
Less or equal to $15,000 13,516 1,417 76 564 11,830 3,414
$15,000-$24,999 15,824 1,581 105 733 14,128 4,280
$25,000-$34,999 18,708 1,952 127 841 16,678 4,828
$35,000-$49,999 31,802 3,558 207 1,514 28,705 8,210
$50,000-$74,999 41,139 5,170 270 2,043 37,330 11,091
$75,000-$99,999 30,646 4,437 235 1,668 27,710 8,342
$100,000-$124,999 21,661 3,470 163 1,145 19,880 5,896
$125,000-$149,999 14,002 2,249 113 751 12,864 3,793
$150,000+ 39,349 6,235 274 2,119 36,255 11,363

Marital Status
Married 324,751 33,183 4,503 37,683 278,240 118,802

Presence of Children
0-3 Years 6,103 1,665 48 354 5,931 1,315
4-6 Years 6,681 1,375 51 352 6,501 1,616
7-9 Years 4,344 965 48 251 4,221 1,317
10-12 Years 3,295 782 36 198 3,187 1,001
13-18 Years 9,867 2,956 103 621 9,572 2,996

Telephone Numbers 5,090 771 34 510 4,578 1,88

NURSING BUYERS

These health and medical professionals, including more than 108,000
RNs, have recently purchased products related to the nursing field via
direct mail. Nursing professionals work within a variety of health care
settings, such as hospitals, doctors’ offices, nursing homes, private
homes, schools, etc. Target them with nursing and heath care-related
offers, including professional books, journals, publications, videos,
continuing certification courses, uniforms and shoes, medical
equipment/supplies as well as consumer offers, such as travel,
children’s merchandise, magazine subscription gifts, entertainment,
credit cards, financial services, and retirement.

Total Universe 2,216,255
3-Month Buyers 1,006,798
6-Month Buyers 1,628,868
12-Month Buyers 2,008,531
Multibuyers 1,311,518
Online Purchasers 226,536
Email 350,857
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Nursing Buyers by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Degree/License

LPN – 47LP 9,807 2,532 1,322 5,402 7,028 8,800 
RN – 47RN 108,514 26,230 10,651 57,717 80,718 92,495 

Subject Area
Adult Care – 4715 180 45 12 109 132 180 
Cardiopulmonary Care – 4725 34,349 6,528 4,276 18,264 29,147 22,051 
Care of Acutely Ill – 4721 202,949 45,054 20,006 169,781 188,993 172,828 
Care of Aged – 4791 27,735 1,081 719 11,277 19,459 19,780 
Clinical Nurse Specialists – 472A 4,978 839 734 2,988 4,579 2,596 
Community Nurses – 4771 9,010 1,443 1,474 5,038 8,230 4,180 
Emergency Room – 4754 26,823 4,976 3,503 14,352 24,013 15,593 
Family Health Care – 4790 271 62 16 139 181 262 
Home Health Care – 4751 20,017 2,956 2,640 11,434 18,032 8,991 
Hospital Care Facility – 47HL 168,422 32,099 20,818 92,889 145,247 99,117 
Medical Surgical Nursing – 4780 43,226 8,309 4,688 22,284 36,493 26,831 
Nurse Anesthetist – 4769 4,437 702 652 2,697 4,198 2,076 
Nurse Practitioner – 4768 34,152 5,468 1,855 15,503 23,921 18,343 
Nursing Education – 471E 7,477 1,247 971 4,187 6,245 3,870 
Nursing Leadership/Administration – 4761 32,709 5,099 4,866 17,583 29,250 14,942 
Nursing Research – 4767 361 57 46 197 315 175 
Nursing Unclassified – 4700 1,814,575 301,570 982,392 1,401,664 1,664,996 1,064,425 
Obstetrics and Newborn Nursing – 4740 7,747 1,568 1,002 4,374 6,756 4,157 
Occupational Nursing – 4773 1,882 306 291 1,146 1,736 971 
Oncology – 4728 3,644 608 483 1,918 3,213 1,773 
Operating Room – 4756 111,068 16,215 17,360 56,486 106,125 42,459 
Outpatient Care – 47PT 6,455 1,086 1,015 3,707 5,845 3,072 
Pediatric Nursing – 4750 5,817 1,169 761 3,410 5,042 3,284 
Practical/Vocational Nursing – 4711 9,806 2,532 1,321 5,401 7,027 8,799 
Psychiatric Nursing – 4730 6,316 1,114 824 3,605 5,457 3,496 
Public Health Nursing – 4770 89,859 5,374 2,817 37,231 67,558 62,444 
Rehab Nurses – 4723 5,893 800 528 2,369 3,389 2,343 
School Nursing – 4772 5,215 982 819 3,241 4,701 2,756 
Student Nurses – 47ST 9,470 2,558 776 5,106 6,494 7,599 
Trauma Nursing – 4724 8,966 1,909 671 3,790 7,053 6,789 
Women’s Health – 4745 19,663 1,282 186 6,622 13,591 14,746 

Nursing Buyers by Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Address Type

Business 199,524 10,812 23,599 95,600 147,914 136,291 
Consumer 2,016,731 340,045 983,199 1,533,268 1,860,617 1,175,227 

Age
18-24 89,986 21,654 42,812 68,004 82,043 63,806 
25-34 177,610 36,816 86,502 135,253 161,884 124,729 
35-44 231,220 39,737 109,610 174,429 209,241 159,419 
45-54 171,370 30,090 76,910 128,201 155,264 117,870 
55-64 82,185 18,015 35,589 61,131 75,068 57,071 
65+ 251,986 58,744 106,667 186,557 230,166 175,105 

Gender
Male 275,342 41,543 92,046 183,286 231,173 166,685 
Female 1,695,490 272,488 803,474 1,250,563 1,549,709 1,001,334 

Income
Less or equal to $15,000 132,290 24,689 61,742 97,586 119,146 89,874 
$15,000-$24,999 132,724 23,593 59,653 98,132 120,288 91,168 
$25,000-$34,999 150,988 26,629 67,850 112,031 136,914 103,736 
$35,000-$49,999 254,245 47,278 113,589 189,595 230,955 176,051 
$50,000-$74,999 356,172 72,932 158,627 267,297 324,807 249,692 
$75,000-$99,999 260,990 57,366 115,172 196,935 238,584 184,438 
$100,000-$124,999 162,021 37,126 70,797 122,527 148,299 114,824 
$125,000-$149,999 81,824 18,697 35,806 61,759 74,626 58,169 
$150,000+ 134,534 29,697 59,243 101,961 122,534 95,527 

Marital Status
Married 1,170,408 235,862 486,035 853,766 1,050,955 828,779 

Presence of Children
0-3 Years 162,063 44,215 77,424 121,150 146,684 114,888 
4-6 Years 89,870 19,127 40,620 66,856 82,247 63,943 
7-9 Years 68,201 15,472 29,983 51,338 62,859 48,868 
10-12 Years 60,612 14,526 27,212 45,729 55,667 43,503 
13-18 Years 164,901 48,092 72,642 125,725 151,955 118,491 

Telephone Numbers 151,403 33,135 103,737 127,475 146,734 104,369 
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PERIODICAL SUBSCRIBERS

Periodical Subscribers by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Business Subscribers – 900 95,599 12,060 8,941 47,648 80,353 95,498
Computer Science Subscribers – 6J0 5,889 962 1,454 4,250 5,182 5,889
Health Subscribers – 480 24,441 3,673 3,516 11,975 18,787 18,701
Law Subscribers – 430 270,693 19,951 2,205 17,816 173,279 184,668
Medical Subscribers – ZZ0 36,164 4,848 3,027 11,588 18,591 21,216
Nursing Subscribers – 470 1,973,153 323,472 1,005,836 1,479,594 1,814,361 1,119,596
Social Sciences Subscribers – 800 928,001 57,957 63,802 528,177 691,377 331,989

PROFESSIONAL SEMINAR ATTENDEES

Professional Seminar Attendees by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Business – 900 359,518 27,530 13,678 42,639 358,875 67,838
Computing – 6K0 409,660 30,142 14,206 43,904 403,955 75,642
Management – 940 330,373 25,720 12,499 35,180 330,120 55,502
Nursing – 470 191,572 45,998 29,244 172,902 180,498 184,155
Personnel Management – PI0 21,696 1,050 10,851 18,142 21,628 12,914

Professional Seminar Attendees by Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Address Type

Business 841,824 31,038 55,410 178,065 623,555 192,151
Consumer 571,073 64,120 34,517 238,367 341,643 314,202

Age
18-24 26,751 3,185 1,388 9,506 14,127 14,415
25-34 55,118 6,052 2,962 19,407 29,209 29,103
35-44 74,427 6,405 2,966 28,492 42,753 38,990
45-54 55,592 5,254 2,660 23,531 33,670 30,635
55-64 27,202 3,450 1,803 11,735 16,702 15,480
65+ 81,898 11,547 6,207 36,558 50,826 47,911

Gender
Male 469,854 28,287 18,298 122,454 412,228 115,042
Female 789,599 53,209 61,624 229,436 423,149 329,156

Looking for highly motivated lifelong learners? This list is comprised of
100% direct mail buyers of professional-level seminars on a variety of
topics. Seminar attendees have a very high affinity for other
professional development products in their field of work, such as
books, seminars, subscriptions, fund-raising, business and consumer
merchandise, and more. These well-educated consumers are excellent
prospects for other offers, including entertainment, travel, arts,
catalogs, magazines, technology, financial services, continuing
education, and other upscale consumer offers.

Total Universe 1,412,897
3-Month Buyers 89,927
6-Month Buyers 416,432
12-Month Buyers 965,198
Multibuyers 506,353
Online Purchasers 83,632
Email 95,158

Career-focused periodical subscribers keep up to date in their field
through paid subscriptions to various specialty newsletters,
magazines, and journals. These subscribers will be responsive to
professional periodical and publication offers in addition to offers for
career development, continuing education, online courses, textbooks,
training programs/videos, seminars and association memberships,
along with consumer offers for travel, arts, entertainment, financial
services, and technology.

Total Universe 3,786,865
3-Month Buyers 1,346,812
6-Month Buyers 2,391,224
12-Month Buyers 3,169,592
Multibuyers 1,946,586
Online Purchasers 323,984
Email 433,128
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Professional Seminar Attendees by Demographics
3-Month 6-Month 12-Month 

Total With Email Buyers Buyers Buyers Multibuyers
Income

Less or equal to $15,000 39,904 3,426 1,479 14,050 22,316 20,143
$15,000-$24,999 41,996 3,835 1,923 16,627 24,946 22,314
$25,000-$34,999 48,233 4,359 2,323 19,712 28,957 26,121
$35,000-$49,999 82,244 8,208 4,114 34,145 49,354 45,096
$50,000-$74,999 118,164 13,460 6,745 49,289 70,303 66,186
$75,000-$99,999 89,350 11,288 5,800 37,999 53,218 50,991
$100,000-$124,999 57,840 7,999 3,899 24,927 34,680 33,126
$125,000-$149,999 30,134 4,210 2,173 12,945 18,107 17,165
$150,000+ 52,290 6,883 3,769 22,058 31,492 29,028

Marital Status
Married 825,170 62,262 55,677 224,695 509,997 337,065

Presence of Children
0-3 Years 54,859 6,321 2,225 16,928 27,702 27,537
4-6 Years 33,601 3,746 2,001 12,779 18,884 18,207
7-9 Years 24,843 3,390 1,956 10,917 15,060 14,572
10-12 Years 20,501 2,902 1,492 8,998 12,423 11,917
13-18 Years 55,187 9,811 4,433 24,231 33,071 33,117

Telephone Numbers 19,169 1,416 1,359 9,886 15,088 9,184

TECHNOLOGY BUYERS

Technology Buyers by Subject Area
Total Total Buyers 3-Month 6-Month 12-Month 

Subject Area Buyers With Email Buyers Buyers Buyers Multibuyers
Applications and Systems Programmers

Java – PL29 837 119 22 443 606 671
PC Programming – PL00 3,206 455 37 810 2,452 3,106
Programmer/Analyst – W918 7,121 591 33 670 4,682 5,093
Visual Basic – PL15 3,902 539 117 2,018 2,828 3,023
Webmaster – W977 2,430 315 35 497 1,882 2,405

Computer Programming and Languages
Computer Programming and Languages – 6J13 2,206 294 63 1,208 1,648 1,756
Software Engineer – 6J61 60,481 2,156 57 764 60,305 2,082

Computer Science/Information Systems
Computer Science, General – 6JAA 85,385 3,473 9,459 30,077 53,637 41,740
Online and Real-Time Systems – 6JT5 83,569 4,192 1,053 12,930 43,914 20,784

Computer Users
Business and Technology 
Executives and Professionals – YV0 1,268,616 87,479 9,470 266,670 875,154 501,813

Corporate Management
Accounting/Financial Analyst – W903 235,949 21,548 1,867 46,755 129,721 65,651
CEO, President, Chairman – W900 52,497 4,628 1,262 13,729 40,479 28,607
Consulting/Client Services – W953 21,924 2,628 152 14,214 19,530 21,147
Director – W90B 96,398 7,822 922 63,969 85,384 89,072
Sales/Marketing – W904 70,647 1,232 568 13,308 30,150 29,594
Treasurer/Controller – W970 49,277 3,496 304 19,518 39,670 33,116
Vice President – W90A 33,973 2,437 268 17,922 27,598 29,556
Vice President, Director, 

Manager, Database Management – W929 1,310 148 10 202 860 1,219
Database

Database Systems – 6J29 187 — — 13 23 110
Database Management 

Database Management General – PC00 8,527 1,139 186 3,633 6,166 7,007
Desktop Publishing – XP0 8,423 1,185 237 4,255 6,169 6,671
General PC Operating Systems – PS00 396 4 14 39 53 115
Laptop Computing – XY0 347,087 17,370 2,860 127,107 178,047 87,162
Linux – PL31 3,510 450 77 1,815 2,511 2,713
Windows – PS30 9,777 1,346 295 5,050 7,135 7,575

These tech-savvy professionals invest in technology and information
about technology. They are active and influential buyers of technology-
related books, magazines, periodicals, seminars, and association
memberships as well as computer supplies and equipment, mobile
phones and services, and online products and services. They are also
ideal prospects for offers such as entertainment, travel, financial
services, and continuing education.

Total Universe 4,855,313
3-Month Buyers 773,781
6-Month Buyers 2,067,591
12-Month Buyers 3,126,148
Multibuyers 1,614,635
Online Purchasers 379,996
Email 194,487
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Technology Buyers by Subject Area
3-Month 6-Month 12-Month 

Subject Area Total With Email Buyers Buyers Buyers Multibuyers
Internet

Java – 6JP4 974 120 23 447 613 691
World Wide Web Development – 6J1A 5,964 815 164 3,053 4,254 4,502

Management Information Systems
Information Systems Management  – V30 34,271 2,781 220 16,226 30,378 18,633
Management Information Systems – V70 4,477 273 105 2,572 3,053 2,446

Programming Languages
Java – 6JP4 974 120 23 447 613 691

Other Staff
Administration – W952 14,419 80 87 690 1,271 1,911
Human Resources/Personnel – W957 46,924 3,416 470 23,170 34,417 33,378
Manager – W90E 21,157 428 237 3,874 10,540 14,102
Purchasing – W961 166 — — 10 15 24
Training – W965 14,875 582 10,252 13,026 14,270 5,592

Software Development Management and Staff
Programmer/Analyst –  W918 7,121 591 33 670 4,682 5,093
Software Engineer/Developer – W913 99,811 4,975 223 20,366 89,415 4,975

Utilities
Data Security Recovery – PU00 7,896 1,010 202 4,085 5,680 6,032
General – PU06 44,651 1,480 4,325 6,861 8,813 12,644
Webmaster – W977 2,430 315 35 497 1,882 2,405

Technology Buyers by Demographics
Total Total Buyers 3-Month 6-Month 12-Month 

Buyers With Email Buyers Buyers Buyers Multibuyers
Address Type

Business 2,722,293 143,423 53,053 1,056,096 1,998,590 1,098,997
Consumer 2,133,020 51,064 720,728 1,011,495 1,127,558 515,638

Age
18-24 87,196 2,650 17,330 30,876 36,891 25,405
25-34 179,689 5,033 36,919 63,862 75,242 53,123
35-44 245,142 5,383 51,883 84,117 99,796 69,951
45-54 174,520 4,419 35,452 62,251 74,408 51,189
55-64 89,524 2,951 17,725 33,399 39,415 27,316
65+ 283,027 9,754 54,921 106,182 124,905 86,222

Gender
Male 2,542,589 114,341 254,811 1,025,214 1,694,243 853,920
Female 1,884,076 68,310 407,225 830,757 1,118,423 629,670

Income
Less or equal to $15,000 121,068 2,207 24,863 39,356 47,352 32,836
$15,000-$24,999 130,632 2,583 27,427 45,011 53,369 37,093
$25,000-$34,999 151,475 3,196 31,406 52,143 62,072 42,929
$35,000-$49,999 258,269 6,234 53,133 90,660 107,358 74,826
$50,000-$74,999 371,734 10,166 76,410 133,930 157,694 109,505
$75,000-$99,999 272,083 8,618 53,467 100,642 118,053 80,737
$100,000-$124,999 172,758 6,308 32,520 65,488 76,961 51,861
$125,000-$149,999 91,091 3,631 16,237 35,188 41,563 27,542
$150,000+ 171,555 7,788 28,200 67,856 80,481 52,583

Marital Status
Married 2,863,894 131,819 270,953 1,108,159 1,743,772 1,046,144

Presence of Children
0-3 Years 200,251 5,464 45,111 68,228 79,931 59,076
4-6 Years 115,456 3,696 25,218 43,882 50,013 35,924
7-9 Years 81,872 2,616 17,662 30,816 35,244 25,501
10-12 Years 66,419 2,188 139,211 24,760 28,387 20,048
13-18 Years 151,852 6,305 28,650 55,800 65,169 45,306

Telephone Numbers 135,626 5,511 36,389 90,973 109,248 50,331

If you do not see what you
are looking for, please ask
your MDR Representative…
we most likely offer it.



PRICES AND TERMS
Minimum Orders

Educator-Buyers Lists ............................................................. $400/Order
Educators at Home Lists ....................................................... $400/Order
InfoBuyers Lists ......................................................................... $400/Order
Volume Discount Agreements ............................................ $400/Order
DM-Optimizer ................................................................................$400/Order
Email Services (E@ppend and E@quire) ............................$500/Order

Direct Mail Buyers
Personnel by Name

College Faculty and Administrators .......................................... $105/M
Day Care Directors .......................................................................... $105/M
District Administrators .................................................................... $105/M
Public Library Personnel ................................................................ $105/M
School Principals .................................................................................. $89/M
School Teachers and Librarians .................................................. $105/M

Educators at Home Buyers ................................................................$105/M

InfoBuyers....................................................................................................$105/M

Buyer Selects
The following selects are available at additional cost:

Address Type (InfoBuyers) ...............................................................$12/M
Age ............................................................................................................. $12/M
Book Buyers .......................................................................................... $12/M
Charitable Contributors ......................................................................$20/M
Classroom Materials Purchasers (K-12) ................................... $12/M
Conference Attendees (InfoBuyers) .............................................$12/M
Direct Response Index™ (DRI) ....................................................... $35/M

DRI With Buyers .............................................................................. $20/M
DRI for Special Education ................................................................ $35/M
DRI for Title I .......................................................................................... $35/M
Educators as Sales Agents (K-12) ............................................... $12/M
Fax Numbers ......................................................................................... $35/M
Gender Selection ................................................................................. $12/M
Geographic (State, SCF, ZIP Code) ........................................... $12/M
Highest Degree Level ........................................................................ $25/M
Home Ownership ..................................................................................$12/M
Household Income ............................................................................... $12/M
Interest Level (Elementary, Secondary, College) ................... $12/M
Investors ....................................................................................................$20/M
Keycoding (Per Keycode, Except Phone Numbers) ............... $3/M
LifestyleNE Indicator ............................................................................. $25/M
Marital Status ........................................................................................ $12/M
Multibuyers ............................................................................................. $14/M
Online Purchasers .................................................................................$20/M
Periodical Subscribers (InfoBuyers) ..............................................$12/M
Phone Numbers Keycoded ............................................................. $25/M
Power Buyers ........................................................................................ $35/M
Presence of Children ......................................................................... $12/M
Presence of Children by Age and Gender ............................... $20/M
Recency of Purchase ......................................................................... $14/M
Seminar Attendees ............................................................................. $12/M
Software Buyers .................................................................................. $12/M
Subject Area of Purchase (InfoBuyers) .......................................$12/M
Telephone Numbers ............................................................................ $25/M
Travel Interest .........................................................................................$20/M
Video/Multimedia Buyers ................................................................ $12/M
Years of Experience ............................................................................ $25/M

MDR has hundreds of additional institutional and personnel
selections available. Call for more details.

Email Service Prices
E@ppend (Email your customer list)

E@ppend – One-Time Deployment ..............................................$350/M
E@ppend Plus:

First Deployment .............................................................................$350/M
Second Deployment ......................................................................$250/M

E@ppend Premium .............................................................................$750/M

E@quire (Email prospect lists)
E@quire – One-Time Deployment .................................................$325/M
E@quire Plus:

First Deployment .............................................................................$325/M
Second Deployment ......................................................................$225/M

Educators at Home E@quire – 
One-Time Deployment ...................................................................$250/M

InfoBuyers E@quire – One-Time Deployment .........................$250/M

DM-Optimizer (Direct mail and email lists ordered together)

DM-Optimizer requires a corresponding direct mail list purchase.
Direct mail list fees and minimum order are separate. At this time,
DM-Optimizer is not available for the InfoBuyers file.

DM-Optimizer – Email List ...............................................................$200/M
Educators at Home E@quire – 

DM-Optimizer – Email List............................................................$150/M
DM-Optimizer Plus – Each Deployment ....................................$200/M

Additional Services
Message Set-Up Charge ....................................................$125 Flat Fee1

1Complex messages may incur an additional fee.

Electronic Delivery Options
CD-ROM .............................................................................................. $40/List
Diskette ................................................................................................ $40/List
Email ....................................................................................................... $40/List
FTP (file transfer protocol) ........................................................... $40/List

Stock/Output Charges
Cheshire Labels .................................................................................... $15/M
Pressure-Sensitive Labels, 4-Up .................................................. $15/M
Second Originals ................................................................... Call for Quote
Minimum charge of $100 on all print label orders.

Postal Charges
Postal Presort .................................................... $10/M ($100 Minimum)
Delivery Point Barcoding .................................... No Additional Charge
Carrier Route Coding .......................................... No Additional Charge
ZIP Code Asterisks .............................................. No Additional Charge
ZIP+4 .......................................................................... No Additional Charge
100% ZIP+4 .............................................................................................. $3/M
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Shipping and Handling
MDR will ship all orders via second-day delivery. We also offer
overnight (by 10:30 a.m.), next day (by 3 p.m.), and ground 
(3-7 days) deliveries.

Approval
Sample mailing piece and signed security agreement required with all
buyer rental orders.

Delivery Schedule
Approved orders will be shipped within 24 hours.

Payment
Payment upon receipt. Prepayment with initial order(s) for new
accounts, or charge to your Visa, MasterCard, or American Express.

Reuse of List
Lists are supplied for one-time use, unless multiple use is agreed
upon in writing before acceptance of the order. Unauthorized use of
lists will be subject to duplicate billings and/or damages. Lists are
seeded to detect unauthorized use.

Trade Secrets Agreement
Customers acknowledge that the information licensed by MDR is
proprietary to MDR and comprises: (a) works of original authorship,
including compiled information containing MDR’s selection,
arrangement and coordination, and expression of such information or
preexisting material it has created, gathered, or assembled; (b)
confidential trade secret information; and (c) information that has
been created, developed, and maintained by MDR at great expense
of time and money such that misappropriation or unauthorized use by
others for commercial gain would unfairly and irreparably harm MDR.
The customer shall not commit or permit any act or omission that
would impair MDR’s proprietary and intellectual property rights in the
information licensed by MDR.

Accuracy of List Counts
Since MDR continually updates its lists and data, counts will vary.
Call MDR for counts when placing your order.

Adjustments
No adjustments can be made unless we are notified in writing within
20 days of any discrepancies between the list as delivered and your
order.

Guarantee of Deliverability
MDR will refund $1 for every piece of undeliverable mail you get
from an MDR compiled school, library, and early childhood address
file that is received by MDR within 90 days of the invoice date.
Furthermore, MDR will pay $500 to the first person to find any public
school building not in our database. Certain other lists (supplemental
or related) have been included in this catalog. They are not fully
guaranteed but have been carefully screened by MDR in terms of
deliverability and responsiveness.

Limits of Liability
MDR has used its best efforts to ensure accuracy of this list but
does not guarantee its accuracy in all respects. MDR’s liability for
any damages or loss sustained by the purchaser through the use of
this list shall be limited to the cost of this list. In no event shall MDR
be liable for any special or consequential damages.
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PRICES EFFECTIVE JULY 1, 2008, SUBJECT TO CHANGE WITHOUT NOTICE. 

ALL PRICES ARE IN U.S. DOLLARS, ADD STATE AND LOCAL TAXES WHERE APPLICABLE.





When your objectives call for growth, make MDR your first call. As your partner

for success in the education market, MDR gives you:

Best-in-class information – Audited for accuracy by a third party and

consistently delivering timely, reliable, comprehensive market coverage.

Innovative products and services – Leading-edge sales, marketing, and

research solutions that make finding and keeping education market

customers easier for your business.

World-class customer support – High satisfaction is reported annually

through our customer surveys, ensuring continued investment and focus on

the service and delivery you expect from an industry leader.

Unmatched market insight – Our seasoned team of researchers and sales

consultants constantly monitor changes and opportunities in the education

market, reporting on trends in our research reports and helping you stay

ahead of your next sale.

For additional information, contact us today.

www.schooldata.com • 800.333.8802 • mdrinfo@dnb.com

6 Armstrong Road

Shelton, CT 06484

Highest Quality Information • Innovative Products & Services • World-Class Support • Unmatched Market Insight


	Academic and Professional Bo...
	Business Buyers (Executives ...
	Consumer Interest Area
	Consumer Book Buyers
	Health and Medical Buyers
	
	Nursing�Buyers 
	Periodical Subscribers 
	eminar Attendees 
	Technology Buyers 

